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1 AA AZAE 42

R U R

<H 1> M AlE AIE9] #2
(8] = Agge)
2 = 20034 20054 2007y
= ooy HIZ Tojoy HIZ ooy HIZ
A 2E 567.8 14.3% 635.2 14.0% 656.4 13.0%
Ve E 1915.5 48.2% 2,140.8 47 2% 2,344.2 46.4%
EAAE 1,264.9 31.8% 1,404.1 31.0% 1,514.9 30.0%
<5 650.6 16.4% 736.7 16.3% 829.3 16.4%
(&zZee5) 344.7 8.7% 383.4 8.5% 429.2 8.5%
(LIS E 305.9 7.7% 353.4 7.8% 400.1 7.9%
A2 1,490.2 37.5% 1,756.0 38.7% 2,047.7 40.6%
2F A 3.973.5 100.0% 4,532.0 100.0% 5,048.3 100.0%

A}& : Euromonitor,

Euromonitor,

Euromonitor,

Euromonitor,

- SRARE T 4Te

consumer western europe 2006/2007 A7}

consumer international 2008/2009 A|7}5-

consumer eastern europe 2009/2010 A7}
european data and statistics 2009/2010 A|7}-&-

A0 APge| i oF 63 o
bz, 7FgalEe) A1ge) e of 22
= oF 2% sWlo] TR A] 40.606E

12 53 g

24 AA A

F A s oF 5% S

2 AA AP 7.9%E AR

iii

3%

fs

B

=L

-4

AFAPNA 30.0%9] HlFE
A e} gRRA AAARIA 16.4%E AASHL QS

5 A HdES SR AROR el dFe 3
T 43 3ue] G R A AFAEL 8.5%E AR, BldEE SRAE

o g8 =AY

of wel=A] A AEAIA 13%2] HlFE 3
of g 2A] 46.4%2) HIFL ol

Ak 5.

o A5},

49
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v

7t EE ASAE 12
<H 2> UHsE IsAlsE A9 HIS
(& @ 109 2&)
20034 20054 20074
ool HIE Fia ol HIS FiaHoH H|IE

Al r | 663.8 34.7% 692.0 32.3% 731.1 31.2%

= e G 125.4 6.5% 165.3 7.7% 203.2 8.7%

% ) 84.4 4.4% 119.1 5.6% 157.0 6.7%

= = ] 536.4 28.0% 583.1 27.2% 630.5 26.9%

T o A o} 371.2 19.4% 417.2 19.5% 4417 18.8%

F & oF A o} 58.7 3.1% 69.7 3.3% 84.5 3.6%

T F5 9 o= g} 41.0 2.1% 50.5 2.4% 52.0 2.2%

Q A oF Y o} 34.6 1.8% 43.8 2.0% 442 1.9%

A %l A = 1,915.4 100% 2,140.8 100% 23442 100%

A} : Euromonitor, consumer western europe 2006/2007 {71
Euromonitor, consumer international 2008/2009 A7}
Euromonitor, consumer eastern europe 2009/2010 N7V
Euromonitor, european data and statistics 2009/2010 A|7}-&-.

o hFH 7FSAE AR HlFS HH Afgol o 7Y dElR AlA 7FEAEAIOlA 7Y
2 31.2%00] H]FE AA] 1 thgoR 550 g5l 6 3ule] deo] e 26,9%9)
Hls< AHAIE.

- 20039 thH] 2007 % thEE v HokS o] Fobrlofet Hu|e] vjF2 Haf AR 9l
RS HE A FelEa 9,
< P IISAE RO I &9
(9] - wivk ghe)
20034 2007
=2 =7t Fiaf oK HIES =2 =7t EHaf oK HIE
1 n = 432657 22.59% 1 n) = 492 834 21.02%
2 Q) = 241242 12.59% 2 o = 244,651 10.44%
3 =] = 125,816 6.57% 3 = = 149,680 6.38%
4 = < 112,531 5.87% 4 o = 148,688 6.34%
5 z @ = 104,750 5.47% 5 = d 119,264 5.09%
6 = = 95,186 4.97% 6 & Al o} 113,231 4.83%
7 °of ® g 94,073 4.91% 7 z #F =& 104,223 4.45%
8 g A o} 69,183 3.61% 8 o] H & 97,703 4.17%
9 9 A = 60,515 3.16% 9 2 g # 89,014 3.80%
10 2 2 Z 45,308 2.37% 10 H A =2 77,071 3.29%
11 A Y o 43205 2.26% 11 A Y o 60,597 2.58%
12 2 ¥ ¢l 41,547 2.17% 12 > ¥ 9l 52,438 2.24%
13 == =t 24,269 1.27% 13 g = 35,314 1.51%
14 3 e 29,621 1.55% 14 ¢l = 26,313 1.12%
15 3 = 25,693 1.34% 15 3 + 37,791 1.61%
16 H 7] 23,340 1.22% 16 =] 7] 37,017 1.58%
A& @ Ibid.,



° 2007 7HE 7HFAE TFEE BE wlso] of sHof g2 HA ATH] oF 21%9] HF

& A b 2 S BekT .

- 3 theo® Qo) of 27 4u)

2
el

2o] FRE A ABAE A o] 10,49 v15E
Ak 92,

- FEI e 20039 FFBAE A R 1091 W) INE F 0l 2B A et
of 917k SHpSIAL 45 2 9Mat %S,

20034 FBAE A TR 10918 W I F5, 250l Hepe ANl e ks
MFo] BolEw glou] AT A FHel F, Hebd, Aol wFo] kobw 9.

- @] 20074 7%%4% A T oF 38 500) RRlRA ZFEAE TFREE 139IE
i) AA AEAFNA 15%9] 915 A

LE. MiA AEAMY 200749 &~ - &9 i

© 20079 713, 7t S F wLAdo| A AFAFGD A Ho] A PL HIS2 Jv|7F 21%2 7}
F o tgoR wﬂOMOHlZ%), AFET%), FRHE0%), SF06%), 5 9 ofre]
7H5%), EOMAOH4%), FHOMON4%) =o2 LERd,

< L HSsEH & nod 9 His
(9] wik 2e)
= T1040H0]|A
S . 2 s | mstonn wmste
S Z TodoH AlE 10408 AZE 0| XX|Sh=
H|S
HIS

A S = 9,819,356.6 670,431.1 7% 50.6%
5 = ] 4,544,876.5 227,727.7 5% 17.2%
5 o} Al o} 2,780,644.0 118,745.6 4% 9.0%
5 9 oF Al o} 2,006,043.5 71,726.8 4% 5.4%
5 =+ E: 1,488,615.0 84,107.2 6% 6.4%
s 92 ol= g7} 618,493.5 30,885.0 5% 2.3%
L ] 392,599.0 81,560.1 21% 6.2%
e Al o} Y o} 334,963.6 38,674.0 12% 2.9%
A A 21,985,591.7 1,323,857.5 6% 100%

Z}& : Euromonitor International Marketing Data and Statistics 2009,
Euromonitor European Marketing Data and Statistics 2009.




<H 5> =JF @ AlE 3% &9 (200749)

(& - g g

=7} A Bl dEs == ¥ S TR ALE A
1 ) = 56379 5240 2144 63763
2 z g 35513.2 14472.2 1175.9 51161.3
3 v g @ = 40382 7814.5 2873.7 51070.2
4 = o 37680.8 7845 1625 47150.8
5 ESO | el 26815.2 3576.1 2825.6 33216.9
6 2 g | 27881 1847 1362 31090
7 gl 7] o 27126.6 2550.9 1088.7 30766.2
8 = = 28085 1212 463 29760
9 of # g 19436.4 6052.8 2224.7 27713.9
10 A 3 o 24224 1146 1241 26611
11 4 = 127331 8030.5 539.3 21302.9
12 of 2 & ¥ 15789 758 3864 20411
13 3 > 16052 2285 267 18604
14 9 6 = 15013 989.3 521.1 16523.4
15 ) = 14671 314 227 15212
16 =) A = 11590 3400 99 15089
17 = ] A] o} 5507 374 6820 12701
18 g o] Al o} 3312 566 8049 11927
19 ol = 10847 420 397 11664
20 zZ @ = 10350 910 224 11484
40 i = 2,366.0 653.0 25.0 3,044.0

A}& : Euromonitor International Marketing Data and Statistics 2009.
Euromonitor European Marketing Data and Statistics 2009.

© 20079 712, 7 S AEAR] WOlo] &9l nlo] b e A0 Uehd

- SHo] AlE WAL 16,5660, 7T YR 2592 LER,

ol 14MAR AF S¢lolo] W A Mwd v AFoIAe] T o] A3 A &

Vi



2. A AIA A Au] §Y

|

7t Hx| AF &H| X

]

<H# 6> NI A& AHl XIE M 2008
(&9 @ Us Ao g

e omsoz oJAloH A A= 20024 CH|
HIZIESE x| &N e

Al r = 1322.1 141.0 866.6 2,329.7 128%
& °F Al o} 1,058.4 98,2 295.1 1,451.6 65%
= = ] 936.7 142.9 638.4 1,718.0 56%
& & oF Al o} 510.7 13.9 53.1 577.6 179%
5 r = 404.1 422 37.5 483.9 43%
k1 Bl 379.2 27.9 55.7 462.9 89%
T 5 dol = g7} 151.1 7.1 10.9 169.1 127%
S A o} Y o} 66.3 14,1 46,0 126.3 98%
A A 48285 487.2 2,003.3 7,319.0 79%

A} @ Buromonitor International, World Consumer Spending 2009/2010, A7}&-%F.

o 20089 7% A A T AF 2 RS 7x 31009 2,

- 20089 71 A AA =7FS] A5 BldEESRm A ASHS 42 82859 o]l oF

8
AZERo] AST SRS 48729 . YA A& FUdL 2= 339 2.

Z eAdE AuEE ARY 2= 32079 2, 551
1809 e, FobAlol 12 45169 Ee, FEokAlof 57769 D, S1 48399 &
Hol 46209 g, 35 9 okxErt 1,6919 g, eAohdol 12639 Il

- 2002tf8] 2008 5 AEAH|AES HH Ho|, 559, Aok okt 1000671 A A%

3912

2) HEFd} ML EE 2] AZAe] A

Aeld, S5/, A B oulR, FAES A™, A, 2, oFA,

n{m
rlo

2= a A Hg—‘?’]' =T,
Sugar and confectionery, 7[e} 2F-& 23 29, H|YZEZEE 714 Zp, Aok, WE &8, B E, 349

3 Y2y E T
3) 2008 <] Alol R|EF A=H2 20024, 20053 FAE vlE o2 AFFAALFES 0|83kl A FAXY.
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<HE > =0 WAl AE AHl XIS &9 (2002/2008)
(&g = Us wnk =)

20024 20084
= =7t MA|ALZER|ZH =2 =7} A AZR | =H
141 Bl = 904,662 19 ] = 1,357,537
24 o 2 488,065 2¢] o 2 673,253
3¢ = = 313,779 34 = = 590,291
49 %3 = 193,439 4% 3 = 382,987
59 = ) 178,156 59 = d 368,872
69 z g =~ 169,409 64 z g == 339,871
7¢] o] ®H g 161,448 79 of ® g 330,442
8¢ E S| 134,014 89 2 ¥ 9 300,813
9% 9 A = 131,339 9%] B % A 279,190
109 el = 130,550 109 I 250,261
119 W v & 4 g 94,952 119 g Al o} 222,356
129 = S 91,656 129 WA = 212,110
13¢] 2= g A 81,048 13¢] A ¥ o 148,347
149] ol = Y] A] o} 74,828 149] ol = Y] A] o} 142,488
1591 RS 67,581 159 £ 7] 132,140
169 Bl =+ 66,502 169 s = 119,065

A} @ Buromonitor International, World Consumer Spending 2009/2010, A7}&-5F.

0 20089 7| H7PE AA| Al 4] ASHS AR EGS o, 527 7t FolA] 19] vl 1%
35759 &, 29 it 67339 &2, 39 T 59039 i, 49 F= 38309 H29l.

- 2002 o] A% 491 A9 TS uhEIX) iokort ek, efalol, B7] Ho) A1ga

o 2008 712 thE W AET HATE SE Av] AEFAS USNY AR, FoHlol, BF
- O

A
L AZIINUL. G 12 32219 e, FOMAIOR: 12 5840] T

S 20059 AEI OIARE SR REAN 19] A8, 29 BF0], 39 FobAlolgie. kAl
2008 Fokrloprt BFu] A|EAE Hof ol 2912 Lehe,

0 20084 7] AF IATE S FRAN 40 AFo] /Y T Bk vlFOR 68579

s ASSA, 292 $= 53139 FHE A&

AT AEN LT SR PR 0] 450 59 FRAM 2} F7k FAH 1691 3

viil



o QI 20084 7% HATLEER QAYAE HRME Zk2t 269), 31912 AT =99
9k Al Bl EE SR oA 4912 23760 EElE AE5He.
<GE 8> =)F 8 AEW HIZAZ S8 2 AHl XIEM &2 (2002/2008)
(9] @ Us vk &)
20024 20084

= =7t X|EH =4 =7t X|EH
19 ] E 513,804.9 19 ! = 688,744.4
29 o B 336,436.0 29 z = 531,316.9
39 = = 231,751.6 349 o 2z 396,304.5
49 = o 130,227.4 49 el = 237,625.1
591 el = 120,898.9 59 B 2} A 235,671.2
69 = = Ea 116,646.1 69 = o 222.960.2
74 o] 2l = 109,046.2 7% x s Ea 218,977.4
89 ) Al = 108,310.5 89 = A o} 198,242.7
991 3 = 91,981.1 941 o] Ef g 196,702.9
109] 2 =z A 70,559.2 109 El Al = 172,460.1
119 g A o} 69,492.5 11¢] 3 = 155,999.1
129 ]l = ] A] o} 67,693.6 12$] 3 = Ul A o} 135,655.3
139 ES | el 62,134.0 139 ES b2 Ql 126,758.9
149 3k = 47,769.6 149 = 7] 122,247.2
159 B 7] 42,130.3 159 7N =2 o} 75,519.6
169 o kis 40,622.9 169 3t = 74,367.3

A}& : Euromonitor International, World Consumer Spending 2009/2010 A7}k

2 yzg8=
o 2008\ 71 thF W YRLGR 4v] AFAS AW B5|, A5, Fotaloh o
7P e FAHS A& Bl 14209 29, AaH 14109 28, BokAok= 9,815
o 9E A&EsH=
<H O USsY 23S AHl XIS (2002, 2005, 2008)
(USs Wit =)
2002 2005 2008
= = 2] 92,791.1 119,055.7 142.915.8
Al r | 81,952.4 113,604.0 140,997.4
F o A o} 72,187.1 83,304.0 98,150.3
5 - e 15,113.4 25,124.0 422428
w 2] 98227 15,460.5 27,920.6
Qe A o Y o} 5,920.4 10,576.5 14,091.5
T 9 oF Al o} 7,143.2 9,570.5 13,851.1
F5 % otz gyt 2,882.4 6,059.5 7,053.1
A A 287.812.7 382,754.7 487,222.6

A}& : Euromonitor International, World Consumer Spending 2009/2010 {7153}



0 20089 71 7} ¥ ARLLR 2] AEAS AR, 749 Tk FelA vlae] 1128

of el by we L QRow 680 BoE AZTNL.

- F52 200299] 89190} 20081 6912 1969 Tl ARSEE Fol A, B
o 769 2 B3NS,

- 2008 713 LAl BTSSR 4u] X|B HEOA 4915 T QEL YTLSE Al
o

o 291 (2002/2008)

/\
fe
S
Vv
A
>
e
1o
0
0
iy
il
11
gi
>
E
=
o

(Us #nt 2a))

20024 2008

=< =7t X|EH =2 =7} X|EH

14l o = 75,255 19 o = 112,825
24 o w 59,085 29 o = 68,781
3¢ = g 18,840 3¢ = o 31,584
49 = = 17,019 49 3 = 27,977
59 = = Ea 13,268 59 = s 22923
69] WA = 9,061 69l = = 19,614
79 7 =3 =3 8,475 79 7 = =3 17,060
8¢ % = 7,163 8% =] = A 14,636
99 o] Ef g 5,625 99] 9 A = 13,031
104 B2 g A 5,037 10 o] Ef g 12,158
119 = s = 4,905 119 3 = 11,671
129 3 T 4,740 129] = A o} 11,508
139 s =+ 4,474 139 = =2 = 11,205
144 e S o 3,820 14¢] Eis = 7,652
159] 31 Al o} 3,666 15¢] ES 2l 6,280
169 P ol 3,201 164 = ) S 6,081
2391 ¢l = 2,109 264 <l = 4300

A} 1 Euromonitor International, World Consumer Spending 2009/2010 7153}

0 20084 7| A AAl =Sl Aol A& gl 22 339 FE. A oA &H] A

=4 T el AT T vIS2 27%4.

o 2008 7| tiEH 24¢of A&T S-S AHEH AR 8,060 €Y, Ha1] 6,384
g, sokAlol 29519 &, 1] 5579 9, FEokAlol 5319 @, QAfolyol 460 &

8, &d 3759 28, g8 % okzErh 1099 =H4l.

A



<

1D s

QAR AHI XIE (2002, 2005, 2008)

(Us #int 2a))

2002 2005 2008
Al S & 393,740.8 583,333.0 866,613.8
5 = ] 441,165.0 529,973.5 638,354.1
T °oF Al o} 201,335.9 243,183.0 295,072.8
21 il 24,618.7 36,833.3 55,719.9
T 9 oF Al o} 37,773.8 44 463.7 53,084.5
Qo A o Y o} 17,356.4 28,236.4 45,955.9
5 r | 12,956.9 21,9047 37,529.0
%5 Lo} = g 7} 5.857.8 7,661.3 10,942.7
A A 1,134,805.3 1,495,588.9 2,003,272.6
A} Euromonitor International, World Consumer Spending 2006/2007 7153}
L. MA ASAE EdE
1) 84, 214, g2 1g{st AE 2|
o ANA AlE A AHl= A AT o] - ohefeiA| L, E FEE Holal &
A 9] S 2l 2ujafeels Holut cloket elo] Akl whel chops}, Bs) Hw
4o B3] Azket FHRAIS St G410 87 9 b, A7l o A 2k 9
W, @7hd, FAIFES 4H] AEE YL Q= FAIYY
2) MA 7715 AME - 2 4008 12
° 2007 7] vl E [FHY 97 =8 AlFOlA MA f71F AlE - =AY viE 4009
o g0 =5k
o §Ho AHES Hr] diSHT AL A AlA AN ARskE 7] AlE - o= Al
AAE EA] HISE 45%7F dol Bu]o] 41% (oFx|of B sH SRS 705 $dE 7 Satkst
Ao Bag,
Ct. 74 7158 ASE
o A77eAEE Aol 583 7IeAde 7 YEY RS ARESte] A - 7l - 2 - 3
Qo) 3 5o FeE Az - 71EF AES Wi
-7t S A% 1s AES Aodeha BRskE J)Fe] the
4) AA 2FE AR A2 T, (SERARIT) # AEFA ] W g A, @ s AA ITYE uiEeE
A=

X1



o AAL] AsA AE Hoks AW W dzk BRI AL A9US. 10004 o W o 1

47 (5ERE oF 50~60%2] ZHAT S FF 5E Sl oY £ g TR A

7154 AE AR B A 7 31096109 Tejo] ol Aoleln 2,

_—

<H 12> 200449 JIsd AlE AE A9

= 7t Al T
19] Ll = 14,583.60
249 d = 7,435.30
3¢] = = 2,755.60
441 = o 1,303.40
59 o] 2 g 1,222.30
6¢] Els = 1,208.30
7¢] 3 = 788.3
89 o ol 656.6
9¢] = E ES 573.1

AR AESEARE
o ZPAR 19 FwO] AL mlFolw

29 dEQl 2004FE 9] vl=2 1459 EEo]al dE
[e]

< 749 el A AR ofeloll T, =, ofFEol Tl ZF AYoA &2 miEgs B
olal Q. vl=, A&, FHS T T 0% oS AYA= F8 AlAl A4

3. AIA NEAU QF dY

[ ]

<13 M ABANSSAH 11Z 50|
(&) ¢ 4o e

20024 20054 20074 2002~200541 | 2005~2007 | 2002~2007
- - - 2 NnE smE

A A 2,701.5 3,559.9 39226 31.8% 10.2% 45.2%
8t o] ¥ u A 383.5 580.4 705.1 51.3% 21 5% 3.5%
9 8 A 986.0 1,182.2 1,288.3 19.9% 9.0% 30.7%
g d A 130.9 207.8 240.0 58.7% 15.5% 83.3%
2TtRE AA 707.2 880.9 943 4 24.6% 2 1% 33,406
HEFE Aed 346.3 433.1 455.7 251% 5. 2% 51.6%
71 e} 147.6 275.5 290.1 86.7% 5 304 96.6%

A}& 1 Euromonitor International, World Retail Data and Statistics 2008/2009 (ZR|7}-&).
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© Euromonitor AF&o]| OJaF A|lA| =8 5271=9] AlFAmid A= 2002 2% 1,705
of A 20074 3% 92269 G2 9F 4500 AL
- AIA A A AL A Folv 2005 diH] 2007d ARHE 10.2%5 2002 ﬂiﬂl
2005 A4E 31.8%9} el Bk ) Al AEa) Age] e tha EatEg
- AlEA deEiEE AR, 20029 diH] 2007 ARES sto|HulAlo] 83 8wE 7 =
i, 71 FHE o] el 83.3%%. 20059 tiH] 20079 JFES HekE o, shelu{uizlo]
21505 The JEEHTHE AgE] 7P &L, AnE AR AgEel 7 W,

(&9 2 %)

(C1& 1) HDI AlSA00 IS IHE HIS 2007
Z}& : Euromonitor International, World Retail Data and Statistics 2008/2009(R]7}-5h).

o 20074 AE4n] AR &N 7+ AEa Hed vhEo] Al v AmuE, g
nllo] 33N FA Be HIES ARSI QUL AR AP 24%, solHulAl 18%, ARE
A 120, 71EF 0, BAH 0B AT,

- AJEamel A fpuinbAle) i wlge] ZH e AIu, 20024 FrnbAe) i o] 36,500
A 2007900 33 02 WhEUIEE Aashs A0l T o] A AP ARE ARF
o W& H|Fo] TS| WASIAL QS uhe StolwniAut AP viE HFL A&HoR

Z7h 2414,

¢

xiii



(9] Ao =)
olET HEE
2002 2005 20074
2002-2007
1 il 83.93 117.13 154.35 13%
= = 2] 811.10 975.17 1,064.61 %
of Al of 729.4 914.03 993.06 6%
Q2 A o} Y o} 43.01 71.27 72.74 11%
+ H 993.11 1428 35 1581.18 10%
of = @ 7 40.96 53.9 56.03 7%
A}& : Euromonitor International, World Retail Data and Statistics 2008/2009 (A7),
o tiEE Al Mieds AMEY, fHHo] 7H 2 A B85 Qi FHE olo] %

- 20079 AIE vl vhZ0) o) 7F uFL Sol A AE A dons b 27 JAIsh
B3] 270, obAlo} 25%, Wl 4%, SAloko} 20, obzalzh 1% T4,

A
Sl AEE AEC] 13%E 7Y B A WY, eAlohoket SRE 2 110ek 10%

<H 15> 20079 AlSAMRSY IS &9 1000 =0t

(9] - A =)

=2 =7} 2007 2005 2002
1 w) = 872.33 802.76 (1) 663.39 (1)
2 o B 311.86 330.66 (2) 284.58 (2)
3 = = 291,96 251,49 (3) 187.31 (3)
4 =z g o~ 264,39 2412 (4) 186,44 (4)
5 3 = 242,43 223.89 (5) 156.38 (5)
6 = S| 216,24 201.91 (6) 141,69 (6)
7 of Hf g 136.33 132.05 (7) 92,5 (7)
ol = 128.55 118.64 (8) 87.26 (8)
9 g A o} 128,14 83.49 (12) 39.33 (13)
10 E | el 119.47 110.2 (9) 73.41 (10)
14 i = 61,2 50.67 (15) 34,39 (17)

A}& 1 Euromonitor International, World Retail Data and Statistics 2008/2009 (ZR}7}&).

e BASHL Q= o] 1071=9] AEamAlge] s27limo s 2 A AlsE &l Al

09%E AFA|E

Xiv



- 2002133 20059 9] AjFaw viE ek Blasl Hoks w, 1915 E 897K 9] =7k
$HE-2 9L, 2ot 2002 13900l 4] 2005 12912, 20070l 99 el Hi= A

M

S BFEEL 2007W AlE &) mlEL 4R R 3, 20024 179014 20054 1592 R]&A 0] A

<H 16> Do F Ligtd ASAN IS dA8ES (2002-2007)

(&9 %)
=2 L2t MZAZ (% real growth 2002-2007)
1 = A o} 68.57
2 1 o} = 60.84
3 2] = 49.99
4 = ul Y o} 49.82
5 of 2 d ¢ 44.1
6 = = 34,62
7 Toog o] A o} 26.84
8 o} o 2 = 20.4
9 AL § ¢ o} 2 H] o} 19.55
10 $ =2 7 o 4y 19.29
16 i3 = 15.25
17 | = 15.14
19 ] = 12,77
24 = - 11.32
28 el = 9.19
38 5 o 5.28
39 2 ki | el 4.66
44 o 2 1.96
47 o] 2] g -0.96
48 = 2 2 -3.09
49 ] ! s = 5.25

A=

Euromonitor International, World Retail Data and Statistics 2008/2009 (Z}7}&).

2002 Hju] 2007 ErlAOR %24 107153 8 S7te) W AAEE A, o
Aol 6%z 4 AE AAES Hela, AR5 ofZesl, B, Fuhuol, ofZalelt,
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Savory Snack 2.04 25.73 27.8
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o] 4.4% o3| W AL
<H -1 sgEftIER £3X3 AIRAR
(99 D
1995 2000 2008 o HHS12(%)

3l AN HAL 18 (1.5%) 94 (3.3%) 198 (4.4%) 18.4
FAREE ALY 16 (1.4%) 191 (6.8%) 327 (7.2%) 23.2
FEAAAT A4 1,139 (97.1%) 2,530 (89.9%) 4,026 (88.5%) 9.7
Al 1,173 (100.0%) 2,815 (100,0%) 4,551 (100.0%) 10.4
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o AFAH T slere] BAHI WAS F25] 3] HE AnlxiolA whel Aste] o)
S 73 b b0 Mt Kt ARS Sstel ABAS] FRE FAFL 9.
- AF e 2RO B SAHA AES Fufal] dR] AvhAl el o
o] gl Aok SAMeIA HolE RS B AA AE A g slokt
- I AUHOE ofed W) (RO Bhist ojelgn], S5 AEATOt FATL of
o3k A7t gL, Sleka steeke RAR A Q) AR Fach WA ek ks

ol Ea

o Igol:= Etekal thE tieke] Akw §Eo2 Qs o] AtollAl= A AlAl A AF}
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2. AIAl AZXZ 72 s

7t S 2L|E X}=2

o AA 7FEHAIE AR HRE =A51| YA S-EX Y E(Euromonitor International) AF2S
o|-&gh

o G2 UE(Euromonitor International)+= 1972 0] A= H|¥ WTIARFZRAZ|TO 2 HEof K

A R A7K, 7K, dstel, SRR oh, k), el Aolativekiel A
FAE RO AAA AREAE AEOR st gk

° FREUY ARS2 A= AR A #E VIS, ARG, A 5= Sl of
709719 =7EREE dojfon, ol2dt AmEE AlAl 2= AlEES] HaE sl =i
UEol] ofslf thA] E=2} H

<H 2-1> RL2UHO Ol MISSI A= A&l Jtdlalel

=R = = HMZE2| o
Beer Lager
Alcoholic drinks Wine Still red wine
Spirits Whiskey
Flavored alcoholic beverages(FAB) Win-based drinks
Coffee Instant coffee
Hot drinks Tea Green tea
Other Drinks Chocolate-based hot drinks
Carbonates Cola carbonates
Fruit/vegetable juice Nectars
Soft drinks Bottled water Carbonated bottle water
Functional drinks Sports drinks
Ready-to-drink(RTD) concentrates Powder concentrates
RTD tea Carbonated RTD tea
Confectionery Chocolate confectionery
Bakery products Breakfast cereals
Ice cream Take-home ice cream
Dairy products Yogurt
) Savory snacks Tortilla chips
Packaged foods
Snack bars Energy bars
Meal replacement drinks Slimming drinks
Ready meals Frozen ready meals
Soup Instant soup
Pasta Canned pasta

2) Mark Gehlhar & Anita Regmi (2005), “Factors Shaping Global Food Markets”, In Anita Regmi and Mark Gehlhar,
ed. New Directions in Global Food Markets, ERS/USDA: p.79I4 ¢1-&.

14 AA AR FHRA 8 A2 93 244 AN



= = = HZ2| of
Noodles Instant pasta
Canned food Canned beans
Frozen food Frozen potatoes
Dried food Rice
Chilled food Chilled processed meat
Oils and fats Olive oil
Sauces, condiments Soy-based sauces
Baby food Milk formula
Spreads Jams and preserves

A} : Mark Gehlhar & Anita Regmi (2005), p.7.

FREUEE 57 ARe obeh ool 2igixer e S7hake] mhalo] Eake 4
Fo| Bt e Agstel AEARY FuE 2

N9e Fol 2 AR ABY BE FTAANA AHRE B U A=Y,

wiof, A0] o4gt o] WAHY ¥k ATE Fo o] EAZ AT

- 93 o AR Qe ARE Fo)7) olde o] i BAH mge o] 8sl] 1
522 2Aslgon], 24 1 x|o9) QT Aulh HE, %m 2 AE auA 7}

A, AUAS, 2en T A4 52 SHoR Tejstel o|Rely

o GREUE Aro| i 24 ARoly] Yie] AA| AE Aol Fug molshzr] 3}
o7} AT Sutell gl WAZ ZHAIT QLS.
- aRelE Bsia A A A
U ol gl7] ghite] 2
AR FRE sl

A Al w3t AA=E HFsAl 7HAIAL o1& Algele 3ol
AT FREYEA AlEt ARE 7|22 sto] AlA 4

o H AFloA & 517 2 gAlo s A AEARY] R ulolsh
- FREUEME AIA 2REARL et BE ARmE 517l =7k AR Alsial 9.

CYES AR, BRE, BE, Wl, BolAlok Boilol, 2lofol, £% % ofzzp}
2 53 g

I AIA AE ARe 2 d8 15



<HE 2-2> = 00l THA0] K= Flo] (S 2
o= =
. QElol, WA, Al AU, Zes, 59, el ofddls, oldfel, Mg,
A
1 we2glol, F2wg, Zsjel, 2dlu, 2904, w7, 45
Fhd Sokelo}, A7, Wkel, ERhs, Eopol, elAlol, wvbvlol, Faztolt
557 A, oI, WA
o o= dE, sekd, el EHvlok, Al
FolAlo} &, 3%, A,
FrlofAlol T8, o=, Aol WAk, Weln, A/1E, o, WEY
2AFf 5%, wRAs

F% 3 opxep

o|FIE, oletel, B, ARStlolebulol, HolmelEsis

Lt MA ASAE A2
o AFAGL 12} FAES Tofsls AMAE A, 02 YRR slo] /1E 7FEAE A
g, Ale] Ao Esle] ATE 4 9l
- 2y bk AFARg ol digt e thE A F5E gofslr] miwe) 2 Aol Al
A AFAE 7HARC BT HAE Algtete] A E 1) g
- o5 AJAOA HujE FHS FAksto] A AIA AEAIRS] FEE Treet 4= 1S3
<JE 2-3> M AlE AIEC] A%
(9] - Agg=)
2 = 20034 20054 20074
= HOf o HIS LHof ol H|IS EHOH HIS
Al 21ED 567.8 14.3% 635.2 14.0% 656.4 13.0%
JFEAE 19155 48.2% 2,140.8 47 2% 2,344.2 46.,4%
FAAE 1,264.9 31.8% 1,404.1 31.0% 1,514.9 30.0%
= 650.6 16.4% 736.7 16.3% 829.3 16.4%
(¢7Z&53) 3447 8.7% 383.4 8.5% 4292 8.5%
HgELLE) 305.9 7.7% 353.4 7.8% 400.1 7.9%
2214 1,490.2 37.5% 1,756.0 38.7% 2,047.7 40.6%
21Z AA 3,973.5 100.0% 4532,0 100.0% 5,048.3 100.0%

A}& @ Euromonitor,
Euromonitor,
Euromonitor,
Euromonitor,

consumer western europe 2006/2007 A7}
consumer international 2008/2009 A7},
consumer eastern europe 2009/2010 A7}
european data and statistics 2009/2010 A7}

3) & A7 AANE

4) AIA AEAT TEE
A 13 FEe] e AR wujo sy AFHD Qo] WrhFes a4 Agel 2] sofe] ofele. w
ZhA] B AellX= USDA ARE SAR diA] 20029 A1M2Fe] Al dufgdo] 53100 Gelg 7EoR il
F] T7HE e S7HEol H&ste]l 343 o2& 7, 2003, 20051, 2007d9] Hufg o] 2002 7]
FdAE 7HFo g FA o] FAh FAHE £ e 2giA IMFolA] Ea1dlk “World Economic Outlook Database"2] A
A B ABeolias Haste] AL AR SR,

A RS Aeld tEE, B NF ARl TFEE FBAE @
stetal7] Slald 2t Aol el Folol thgk Amsh AFolok

=

TIF AR,
N
T

N

16 AA HEA

& AUA AN A



o S F3F 20079 AIA AE At oF 5& s dee FAES

- o]F AAAIFZEY] A FEE of 61 oM DR =A WA AFAOIA 13%2] BHlFS 2
AetH, 7heAE] AR e oF 22 3 S RA] 46.4%2] H]5-& AHX|5}H, ﬂ*“’*
APFE] qtEE of 22 SHe] ER|EA 40.6%F5 AHAISIAL Q5.

- TFEAIE AARS ThA] AR E(pakage food) A& S8 A|RO R Ut ZAAIE A%
O]t 12 5HY GejRA AA| AFAEA 30.0%2] HlES AA|SHH, =AY 5f
W= of 83 3] A HAAAENA 16.4%S AHASIAL Q5.

- FRAS T dEE 58 AR HEES R AR U e dEE SRA
TEE 47 3w o] Fejr AA AFAIRE] 8.5%F AAISH, HdEE SRAS 434 &
A2 A A 7.9%F AR

6,000
TH AE
5,000 A A= 5048.3
J = 4,5320
e
3973.5
o 2,047.7
1,756.0
3,000 1,490.2

2,000
1,000
0
20034 20054 20074
BAMAE B O EFAME Fgaggz “HZag gz AMY
(OE 2-1) S5Y M JISASE AE #32 #Ho}
A& Ibid,

o AKAES] Tt AR AEAAA A= HlFo] 20039 14.3%014 2007 13,002
3% A ow nlRZFR| 2 7REAIE ESF 2003 48.2%01 4] 2007 46.4%E 1.8% A
2.

=

|

O

5) 2007 A FFBAE A e Qe 2AE AR ARES Al e thFel 3 Fte] Aat 20079
A SRR R ARE olgsRon], AfTlel AR FEAE Atel HIEE Aedtel 299,
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< 2-4 M AlE AIEO] MAS

(F4] %)

T ‘03~06 MME | 065~07H M™E | 083~07H HTE R
- °c - °c - A M=

A AE 11,9 3.3 15.6 3.7
7FEAE 11.8 9.5 22.4 5.2
EAAE 11.0 7.9 19.8 4.6
o8 13.2 12.6 27.5 6.3
(&zeem) 11.2 11.9 245 5.6
(HEIEEE) 15.5 13.2 30.8 6.9
Lkt 17.8 16.6 37.4 8.3
21F A 14,1 11.4 27.0 6.2

- 2P A A AR 20031 37.5%C114 20071 40.6%= 1 H|FO] 3.1% F7Fste] 214

= &l AF ik HH AR s

T T, 200392 E 20079 FI7F Bk 9lARle] A B 37,402

o
-7 HE olo] HURE SR Aol EVRE 30.8%0] AS Byom, TAAE] 19.649)

o A AIA AEAY AF AEC03-07E)o] 6,20 WA ARSI glom, 1 % 94
el Aol ABt
[e]

=
AP FE7E B A APl wish AR Ae] A SE7F Ul s

I 2-5 s JIsAlsE AR HIS (Sl - 100] D)
20034 20054 20074
HHofeH HIS EHoHeH HIS FHoHeH HIE
AR 663.8 34.7% 692.0 32.3% 731.1 31.2%
=9 125.4 6.5% 165.3 7.7% 203.2 8.7%
bl 84 4 4,4% 119.1 5.6% 157.0 6.7%
5| 536.4 28.0% 583.1 27.2% 630.5 26.9%
FolAlo} 371.2 19.4% 417.2 19.5% 4417 18.8%
Fdotrlof 58.7 3.1% 69.7 3.3% 845 3.6%
ZF5d oz} 41,0 2.1% 50.5 2.4% 52.0 2.2%
Q Ao}l 34.6 1.8% 43.8 2.0% 442 1.9%
AAIA 7 1,915.4 100% 2,140.8 100% 2,344.2 100%

A} @ Euromonitor, consumer western europe 2006/2007 A7},
Euromonitor, consumer international 2008/2009 A7}
Euromonitor, consumer eastern europe 2009/2010 A7},
Euromonitor, european data and statistics 2009/2010 A7}
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e



(2] : %)

20034 20074
©ottot 2xokHof
2%
S 50bAOF S'ZS0kAlOF

3% 3%

SOtAlOF SopAjof

19%

AF& : Ibid,

0 20079% hEE 7H5AIE ALY HSE HH *%T o] ¢F 7Y IR AA 7HAIEAR

oA 7P 2 31.2%9] uE-S et 1 thgoR Han| gigo] 63 3wl Telo) fra
26.9.302] H]ZL x|}

- 2003 ou] s w)

ML A ZoiE1 9

= Hoke o FobAlorel wuef HlFE HAF AL o 119

.51‘3 "l"

(k9] - otk Ze))

20034 2007'4
=2 =7t EHafoH HIE =2 =27} majjol TES
1 7l = 432,657 22.59% 1 gl = | 492,834 21.02%
2 o B2 241,242 12.59% 2 o = 244,651 10.44%
3 %4 = 125,816 6.57% 3 = = 149,680 6.38%
4 = o 112,531 5.87% 4 S = 148,688 6.34%
5 z g 2 104,750 5.47% 5 = o 119,264 5.09%
6 = = 95,186 4.97% 6 = Al o} 113,231 4.83%
7 of ® ¢ 94,073 4.91% 7 Z g 2| 104,223 4.45%
8 g A of 69,183 3.61% 8 of ® ¥ 97,703 4.17%
9 9 A = 60,515 3.16% 9 2 g A 89,014 3.80%
10 2 % A 45,308 2.37% 10 W A = 77,071 3.20%
11 AT 43,205 2.26% 11 A v o 60,597 2.58%
12 = # 9 41547 2.17% 12 ESO | 52,438 2.24%
13 U g & = 24,269 1.27% 13 s = 35,314 1.51%
14 5 = 29,621 1.55% 14 ol = 26,313 1.12%
15 s = 25,693 1.34% 15 z =a 37,791 1.61%
16 2] 7 23,340 1.22% 16 ] 7 37,017 1.58%
A& Ibid,
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o 20079 F7PE FBAE FRE WA vFo| of sHe| ez A Aeu] oF 21009] wIF
& A} g 2 RS AR 9.
SRR URol of 2 4wl e FRE A FAE A ] 10.4%9] vFS
AT ).
S FEY A 20039 A A R 10998 WY BE F v, AR AT ks
of 317t SISALL Aot 2HI Ak,

- 2003 7FEAE AP R 109 W =7lA S, 2ul]l, HeERE AL’ e s

HlFo] £015aL lom A1S AAVIE =71 =1, Hetd, k9] HIFo] woA|al Qs
- 3H29] 20079 TREARE AR R oF 38 50 G2 A TRAE PR 39 &
e AA AFAPOIA 1.5%2] HlgS 2R

(k9] - ok Ze))

2003\ 2005 20074
ZiofoK HIS Etaj ol HIS EiaHoH HIS
EFAE 473,912 71.4% 497 234 71.9% 512,957 70.2%
<5 189,915 28.6% 194,734 28.1% 218,141 29.8%
A7 ST 107,997 160.3% 109,418 15.8% 125,626 17.2%
IR 81,918 12.3% 85,316 12.3% 92,516 12.7%
7HEAE A 663,828 100% 691,968 100% 731,099 100%

A} @ Euromonitor, consumer western europe 2006/2007 A7},
Euromonitor, european data and statistics 2009/2010 A7}

® 20034 ™ 20054 20074

474497°13

190195218
108109126

A& Ibid,
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& 20079 9 754
°F 270 2wo} R 30%9) vlF

wjo] gfe] 7] HlEo R LhERd,

F AR e oF 74 39| TR 24,

11 =2

S Apxete], TN TPt oF SH 1

- 7 7FEAEAIARRS] = 20039 tiY] 10% ARSI AA] AEAIAR 7 2003
ojv] 22% Y= AAA3EE Ao vlg) WS RS HoSa Q1S

- FEE S A EERA] 2 AeE =44,
<H 2-8> NRdE =1 JI8AlE #5729 HIS
(G Itk ))
2003\ 2005 20074
EHaf ol HIS Lo oK HIE EtofoH HIES
QX Ego} 11,937.0 1.8% 12,104.6 1.7% 13,160.0 1.8%
1 7] o) 18,0202 2.7% 18,8187 2.7% 19,585.6 7%
g}z 13,994.6 2.1% 14,203 .4 2.1% 13,476.6 1.8%
= 13,787.8 2.1% 14,116.6 2.0% 13,416.9 1.8%
Ty 104,749.7 15.8% 107,901.2 15.6% 104,222.6 14.3%
=9 112,530.5 17.0% 113,692.8 16.4% 119,263.6 16.3%
aglx 12,800.6 1.9% 14,045.6 2.0% 13,316.0 1.8%
old;= 7,709.7 1.2% 8,404.7 1.2% 10,100.1 1.4%
= 94,073.2 14.2% 99.873.3 14.,4% 97,702.8 13.4%
ydz= 24,268.7 3.7% 25,092.7 3.6% 24,353.3 3.3%
r29o] 13,131.3 2.0% 13,920.3 2.0% 15,633.6 2.1%
¥=57 9,501.8 1.4% 9,951.2 1.4% 10,633.2 1.5%
279l 41,5465 6.3% 45,301.6 6.5% 52,438.3 7.2%
29dl 18,037.1 2.7% 18,366.3 2.7% 19,359.0 2.6%
29~ 18,582.9 2.8% 18,775.3 2.7% 18,711.6 2.6%
El7] 23,340.3 3.5% 23,390.5 3.4% 37,017.2 5.1%
-l 125,815.6 19.0% 134,009.4 19.4% 148,688.2 20.3%
A6 A 663,827.6 100% 691,968.1 100% 731,098.5 100%
Z}& : Ibid,
<E 2-9 Mg 20148 JIsAlE HISHs}
(49 : %)
20034 20074
=]
19%
Ef7|
4%
AQA
3%

294

3%  Amel

ZE=S

-1%

A& Ibid,
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- 20079 AEollA =] AFARE e oF 1d s deE 7Py 2 20%9] Hl5-Z A
Alehm =Yo] oF 174 28 Teo] frE 16%, ZTA7F oF 13 449 S = 14%2] H|F
< A olgfe]7} oF 139 R 13%9] FEE AR,

- 2003 tiH] FHO] AFANTRY] AFES Hit 10%oly ofdH|ME HY|, Efol=
30%7F d= AdAeh

Cube diuka, W, mebal 20039 o] 50w, 7.0% ARS S

— 00— .

<O 2-10> SR IIESAE AIY 7%
(el © g

2003 20054 2007A
Eofoy E By "B Elofot e
A= 62,964 50.2% 88,947 53.8% 112,631 55.4%
25 62,388 49.8% 76,333 46.2% 90,533 44.6%
dFESE 44,734 35.7% 54,431 32.9% 63,127 31.1%
ngILS s 17,655 14.1% 21,902 13.3% 27 405 13.5%
71EA%E A 125,352 100% 165,280 100% 203,164 100%
A}& : Euromonitor, consumer international 2008/2009 7|4,
Euromonitor, consumer eastern europe 2009/2010 Z{7}-3-,
Euromonitor, european data and statistics 2009/2010 A7}
(9] - Aefge)
® 20034 #2005 20074
203.2
165.3
125.
1126
889 90.5
63 624 > 63.1
) 4.4
447

ZHAME =2 YI22E HYE
(2 2-4) =2 SR IISAE Y 7w

A} : Euromonitor, consumer eastern europe 2009/2010 A7}
Euromonitor, european data and statistics 2009/2010 A|7}-&-.
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o g B3 20079 FH FAE A FRE oF 28 349 gelr 24,
- O|F SRAPEE of oMo} T = 44.6%9] BlFE AAISH, EIAFAES] e oF 1 19
o] g9 554%2] H|Fog UER
- Y 7RFAIEAIRE] TR 20039 HHE] 62% AdSFAAL AlAl AEAI 7 2003 o
u] 22095 AR Aol vle) B A9L s S,
- EE uF 2 el g ZloR 23,
<Gt 2-11> SRE =1 JISAE AR HIS
(9] - Wwide)
2003 200514 20074
ool H|E EHaf oy H|Z ool H|IE
E7}eo} 2,430.3 1.9% 2,980.7 1.8% 3,353.2 1.7%
R 6,814.2 5.4% 7.871.7 4.8% 8,730.8 4,3%
7}a) 7,077.6 5.6% 8,514.8 5.2% 9,194.1 4.5%
Zgo 20,269.4 16.2% 24,824.8 15.0% 29,128.8 14.3%
Fualo} 5,414.3 4.3% 7,861.8 4.8% 11,200.8 5.5%
Ao} 69,182,7 55.2% 92,194.0 55.8% 113,231.4 55.7%
Zznly|o} 2,959.0 2.4% 3,642.0 2.2% 4,097 4 2.0%
S 3ato} 11,2049 8.9% 17,390.4 10,5% 242271 11.9%
A 125,352.3 100% 165,280.1 100% 203,163.6 100%
A& Ibid,
<HE 2-12> sRE =2)1E JIsAE HISHg)
(9] %)
2003 20074
27120t £7}2|of
A& @ Ibid,

I, AA AE A 5 83 23



- 20079 F-5olA BAlote] ABA i oF 17 1we] Tejr S 2 560 HFS
sl EFEr) oF 3ulo] TIejo] g 14%, -Aefo|urt oF 2 4419 T = 1209
H|ZE 2}A|g

- 2003 o] fr o] AFAPAPES] AFES W 62%9] w2
o} S-Atolu= 10007 e 8 sHS:

.

HES Holn], Euhjo}

3) 530| /ISAEAETE

<H 2-13> |30 JI8AE AE 122

20034 20054 20074
EiafoH H|IS EHajoK HIS EtafoH H|IS
EAAAE 351,270 65.5% 376,639 64.6% 401 461 63.7%
25 185,106 34.5% 206,496 35.4% 229,041 30.3%
(FFL2LT) 85,472 15.9% 93,852 16.1% 102,278 16.2%
HLgIZESH) 99,635 18.6% 112,644 19.3% 126,764 20.1%
7FE2E A 536,377 100% 583,135 100% 630,502 100%

Z}& : Euromonitor, consumer international 2008/2009 A7}
(&9 : 109==)
B 20038 ™ 20054 20074
630.5
583.1
5364
015
35 1.? 76&
229.0
185.1 206.5
126.8
1126

(1" 2-5) &52 530 JIsAE MY

24 AA HFANE TFEA 9 11E3



Zo] s 274
o ek,

- BEu) 7R AEAAe] i 20039 Hiv] 18% AR Zlo R el

- Zwd A EA A T 7t shlou AA 74 die] 5 WS

A eFgkom, HRt 3 XP’%‘EJ H]S0] S5l SRAES] Hlgo] 7AA|AL

- O1F SRAE o 23 3uje] @R oF 36%2] WlE-& X5, ZAH4
o] pEET of 13 7o) I w2 of 4319 2] 64%9) vl

<= 37 ==t

U= FAIY.

<Gt 22140 5301 =R JRsAE #5294 HIS

20034 20054 20074
Ltaf oK HIES KoK H|IE EHaf oK HIE
FHch 43.204.6 8.1% 53,868.0 9.2% 60,597.0 9.6%
A = 60,515.3 11.3% 69,026.0 11.8% 77,071.3 12.2%
w)=r 432,656.7 80.7% 460,241.3 78.9% 492,833.7 78.2%
2] AR 536,376.6 100% 583,135.3 100.0% 630,502.0 100.0%
A& Ibid,
o 2-15> 8301 =1 JIsAlE HISHel
(%] = %)
2003144 20074
o=
78%
AH""\-\.\_\_\___\___//
A& Ibid,
- 20073 BF0] hFolA] vIe) AEA FRE F 43 o] IR AP 2 780 ulE

S A&k

= A8 WAISTE 120, FHUE7E 10%2] WIS
- 2003 HjH] =7 B Rghk= 2pol7f AA YA feut m=e] AEA HlFo] Eols

o]0
I e
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4) Hol JISME ANE 72

<i 2-16> 8Ol JISAME AE A2
(k9] : wRkge)

20034 20054 20074
EHOHoH H|IS oK H|IE £HajH H|IE
EANE 59,340 70.3% 81,754 68.6% 105,801 67.4%
L8 25,097 29.7% 37,367 31.4% 51,241 32.6%
(gz2L8) 10,106 12.0% 14,417 12.1% 19,778 12.6%
HgzLLE) 14,991 17.8% 22,951 19.3% 31,463 20.0%
7HEAE A 84,437 100% 119,121 100% 157,041 100%
AH& : Ibid
(&9 - Ao
H 2003 ™ 20054 20074
157.0
119.1
105.8
81.8 84.4
59.3
51.2
374
315
25.1 41 9.8 23.0

o
i

o el F3t 2007 Fo| 7hAE AR s oF 14 o] gElE &

- o]F SEAARS oF sul 14]0] PR 32.6%9] H|ES A R|eHY, EAFAES] FRE SHA|
O] qtmETh oF swio] oy gk oF 13 sAY] ©2|9] 67.4%9] H|Fo R UEhd.

- HU] RS AEAS s 2003 HiH] 86% AdASHAIL AlAl AFA HE7E 20039 H
] 220074 = AT Aol vlel w2 e HoiFal Qe

- FEE TREAEAIRY e 7t skl ey A ZAE die] FEE WSS 34 gE)

AR Sk o AR HIFo] Fola SRARS] vSo] AR e FAIY.

26 AA AEAR FRRA B AZTUES AT AN A 97



<H 2-17> 801 =018 JIsAE A2 HIS

(%9 e

2003 2005 20074
Sl el HIS EiaHoK HIS el HIE
ol=alEy 12,3425 14.6% 16,511.8 13.9% 21,855.9 13.9%
Baid 45,307.5 53.7% 66,288.6 55.6% 89,014.0 56.7%
29 6,701.9 7.9% 9,334.6 7.8% 11,325.0 7.2%
FEulo} 10,945.2 13.0% 15,709.0 13.2% 17,543.5 11.2%
W=} 9,140.3 10.8% 11,277.3 9.5% 17,302.8 11.0%
kil 84,437 4 100% 119,121.3 100% 157,041.2 100%

A& Ibid,

<H 2-18> il =12 JIsAE HISH el
(] = %)

200314 20074

e
11%

CEESE
11%

A& ¢ Ibid,

- 20079 ] hFlA Hebae] AEA Fui of ome] ST b 2 5670 HES

A6 o2 NE|UT} 14%, Z-2H|oFr} 11%9] B]ZS X}A|3)

<2003 Hu] FrpE WIS A Fols LA ghort Hekd AR ulEo] ofuki 1o
u of=allELke] ujFo] BEulol] HFRTH ARS:

- 20034 o] W] 271 FBABAFEE BE B2 HHS

e

I, AA AE AR 5 83 27



<H 2-19> SO0 JISAE ANE A%

(G L= )
20034 20054 20074
EtafoH H|S EHafoH H|IE oy H|S
IAANE 237,336 63.9% 262,939 63.0% 273,732 62.0%
=5 133,841 36.1% 154,309 37.0% 168,004 38.0%
(&7288) 68,020 18.3% 75,379 18.1% 81,263 18.4%
mLELSR) 65,820 17.7% 78,930 18.9% 86,741 19.6%
7HEAE A 371,177 100% 417,248 100% 441,735 100%
A} : Ibid
(T - A g
H 2003 ™= 20054 20074
4417
417.2
3712
26292737
237.3

o TulNS BT 20079 Fobrlot FIFAE A Frie oF 47 4uo] D= F,

- OF SRAE oF 14 oW 84 IR 38%2] H|SS APA|hH, EAFAES] JfHE= 23]
78 4410 S92 62%9] HlFo 2 YER.

- SOFAOF ZHEAEAIARS] FFi= 2003 tiH] 19% ettt =4,

- 5 TIFAEAARY] s ST e oL WA TheAlE die] 25 )52 A gt
A A oFke thit x% o] AA|aL

NE HFo] ZolSm SRAHY HF

!

pass
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<H 2-20> SONIOF =012 JISAE 252%

HIS

20034 20054 20074
o oH HIE EHafoH H|IE EHaoH H|S

o 95,186 25.6% 118,340 28.4% 149,680 33.9%
gr 241,242 65.0% 257,148 61.6% 244,651 55.4%
Elen 25,603 6.9% 31,510 7.6% 35,314 8.0%
=i, 9,036 2.4% 10,250 2.5% 12,090 2.7%
Folrlo} HA| 371,177 100% 417,248 100% 441,735 100%
A& @ Ibid.

<H 2-21> SO0HI0E =018 JIsAlE HISHS

(9] = %)

20034

A}& : Euromonitor, consumer international 2008/2009 A7 &
Euromonitor, consumer eastern europe 2009/2010 A7},

- 2007 FotAlo} thFolA QO] ABAV Tz of 2 4wjo] PelE s 2 559 ]
%8 AX3te] Fo] oF 17 5ulo] Tefo] PR 34, Tivke oF 1] 24]0] Tejz 3]

HlS= AR

- gHRe 3u sAle] drefe] FuE FolAololi el FRE XS HoE FAT,

- 20039 o) FBE R ASREES BE S| oF s7e] e

- bl Qe 20039 T 169) AR She.

- =2 2003 HiH] 3798 w2 ARe o Aem FAE.

I AIA AE Ade] 2 d8 29



6) SEOAIOF 7ISAE AlE 2

<JE 2-22> SHOMO JIsAlE AIY A%
(G L= )
20034 20054 20074
ool HIS Etaj ol H|IS EiafoH H|IS
FAAE 32918 56.1% 38,716 55.6% 48,948 57.9%
=5 25,770 43.9% 30,953 44.4% 35,567 42.1%
(&3S E) 13,002 22.2% 15,761 22.6% 17,136 20.3%
L=z 7) 12,768 21.8% 15,192 21.8% 18,431 21.8%
7FEAE A 58,688 100% 69,669 100% 84,514 100%
A}& : Euromonitor, consumer international 2008/2009 A7}
(9] AY =)
H 2003 ®20054 20074
845
69.7
58.7
489
387
329 31_035'6

25.8

—

o goke B3 20073 Fioblol ZFRAE A TR oF 8u 4] Tz 248,
ol SRAGS oF 3M s0Ale] T 4200 M|FS AAsh], TYAEY Frl SEA
o] Fmuich 2 oF 4uodle] Peje] seo] MFOR Uehd

- lerdigol Hla) LA A Ee] uEAfolrt 22 Qs Wolu, B ghEe 2002
=2 O
A

3

Bl SR2AFS] HiFo] AX=d vsl SEorAo thiE2 E4E] Hlgo] AR 3.

- o} AR ABARe] s 20031 oH] o 44 4T Ao veRd,

30 AA HFAE TEEA

e
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<HE 2-23> SHOIIOF 12 JIZAIE 729} HIS
(%9 uee)

2003 20054 20074
EHafoH H|IE EHaoH HIZ EHafoH HIES
3 4,142 7.1% 4,506 6.5% 4,923 5.8%
ol 17,066 29.1% 21,426 30.8% 26,313 31.1%
el=yjAJo} 10,589 18.0% 12,316 17.7% 17,321 20.5%
o] Ao} 4,235 7.2% 4,537 6.5% 5,065 6.0%
) 8,776 15.0% 10,529 15.1% 13,302 15.7%
A7VE 1,566 2.7% 1,752 2.5% 1,975 2.3%
= 9,451 16.1% 11,000 15.8% 11,147 13.2%
HEY 2,862 4,9% 3,604 5.2% 4,469 5.3%
FaAlol A 58,688 100% 69,669 100% 84,514 100%

A& Ibid,

<H 2-24> SEONIOF =1 JIsAE HISH el

(&9 = %)

2003 20074

A& Ibid,

- 20079 Aot hFelA F7bE 4

oF 2 64jo] e, 19 14} el

16%H]52 2FA|g

- 20034 ofB] =7PE mlgAtels A vE=A] oy FF TEojAlore] HlFo] FolgH
A=} QlE=yAJote] HIFo] AR Q.

- 20034 Ty 7P PR HERRS 2 Aozl 60%7t s AR Sk O HE
HEY, dejd, gi=o] sonrt de A4S shgla. ot 330] 2003\ thH] 19%9] AE
2 =l vjs) Ao s wE

I AA AE Age] e |8 31



>{\

Al
<H 2-25> B3 & 02D JESAE MY AR

(%91 + Wik

20034 20054 20074

Etafod HIE EtafoH H|IE EHafoH H|E
EFAE 28,175 68.7% 33,767 66.8% 35,199 | 67.7%
L8 12,827 31.3% 16,763 33.2% 16,790 | 32.3%
(&7288) 5,202 12.7% 7,077 14.0% 6,740 13.0%
mLzLSE) 7,625 18.6% 9,687 19.2% 10,030 19.3%
7HEAE A 41,002 100% 50,530 100% 51,989 100%

A} : Ibid

(T - A g
H 2003 ™= 20054 20074
50.552.0
41.0
338352
28.2
16.816.8
12.8

ZYAME 2B EIESE HEEZIE 7ISHETA
(I8 2-9) =Y B5 2 0F=2l9t JISALE A& 72 Ws)
A& Tbid

il

WOl B 20079 FE L obLelrl FBAE A Tt oF sul 141o] Telw

=]

- 0|F SEAARL oF 18 70419 & 32009] H|FE AA|H, ZAFAEO] Frl S A]
o] gtk 2 of 39 54o] Pel® 68%2 HlFo= UERH.

- Z5 9 olxzer} 7FFAIEAR] R 2003 thH] oF 279 A Ao g Uelgon]

5] HdTE SBASY] AAEC] wor dI2AE| e da S

-

32 AA HFAE TEEA 9 AegdE A A A AT



<H 2-26> 35 R 029 =1 JISAE A92e HIS

2003 20054 2007
EHaoH H|E EHaoH HIZ Etafod HIE
oJHE 6,459 15.8% 7,532 14.9% 8,553 16.5%
o)t 5,671 13.8% 6,285 12.4% 7,193 13.8%
a5 3,183 7.8% 3,846 7.6% 4,143 8.0%
AR-tlolanlo} 10,156 24 8% 11,245 22.3% 12,659 24.3%
Jolz 15,535 37.9% 21,622 42.8% 19,442 37.4%
=% 9 olxzzly} 41,002 100% 50,530 100% 51,989 100%
A} Ibid,
<JE 2-27> ESH 02D I JI8AlE HISHS!
(9] = %)
200314 20074
LI-O a0
e E;?f;
38%
ARS-C| Ot Ater|of
2ta|of 2ts|of
25% 24%
A& Ibid,

- 2007 35 9 ohrelFlolA] ZrhE ABAR R Holgo] oF 2uje] el 37meo] ul%
& A0 1 Theo@ AR ofehulolr) 1w 2419 Dajo] Fma 24060 HIFE AXIT,

- 2003 fu] 2P EAol ZA] thEA] gkot dobg- 20039elA 2005 Abo] Al
e} ulgo] FHont 2005ellA] 20079 Ale] FRIL BolEI HIFE Fol5.

S2003 o] FbE SR oAskEE W EF 9 oprelt IAEE s0ndhel AHS o

o] o
=D

I AIA AE Ade] 2 d% 33



8) 2MofL{ot TtSAE AlY 2

<H 2-28> QMIOILIOH JISAE AlY A9

20034 2005 20074
ool HIS Etaj ol H|IS EiafoH H|IS
EAAE 18,935 54.8% 24,063 54.9% 24,184 54, 7%
<= 15,643 45.2% 19,784 45.1% 20,017 45.3%
(&zL228) 10,163 29.4% 13,027 29.7% 13,243 30.0%
L=z 7) 5479 15.8% 6,757 15.4% 6,774 15.3%
7FEAE A 34,578 100% 43,847 100% 44,201 100%
A& Ibid
(9] AY =)
®o003d ®20054 20074
43.844.2
34.6
24.124.2
18.9 19.820.0

15.6

13.013.2
10.2

ZYAME = EIESE HEESE SAE THA
(& 2-10) S5 QHIOHLIOH IISALE AIE 7% Hig)

Ao E3 2007 SAolo} ZHEANE A i oF 49 4dj] Gz F4E,

- O|F S RAIRE oF 2ulo] TR 45009 HIES AFX|SHY, EAAIZE O] R oF o'l 4419
R 55%9] WO R e

34 AA AEAR FRRA U AZTUES AT AN A 97



<HE 2-29> QMIOHIOF =2 JIZAIE P9} HIS
(%9 uee)

2003:A 20054 20074
oy H|Z ZtatoH H|Z ZtatoH H|E
3= 29,621 85.7% 37,231 84.9% 37,791 85.5%
FEHE 4,957 14.3% 6,616 15.1% 6,411 14.5%
Ao o} AA| 34,578 100% 43 847 100% 44,201 100%

A& Ibid,

<Gt 2-30> &5 R 02D =K JISAlE HISH el

EEl

(9] %)

20034 20074

A& @ Ibid,

- 200791 24k olell Al B Higo] ssu AThAR HFES AL,

I, AA AE A 5 83 35



of. =2 =718 ASAE 72

9) 0l= 7ISAME AlEH=R

<H 2-31> 01= JESAE AE A2

20031 20054 20074
EHafoH HIE EHafoH H|S o oH H|E

EAAE 287,001 66.3% 300,435 65.3% 316,967 64.3%
°8 145,656 33.7% 159,807 34.7% 175,866 35.7%
UdIESH 66,453 15.4% 704,923 15.3% 76,366 15.5%
HLIS-SE 79,202.2 18.3% 89,314 19.4% 99,500 20.2%
7heAE AA 432,657 100% 460,241 100% 492 834 100%
AF& : Ibid,

W 2003 ™ 20054 20074

66.570.576.4

ZEME == ZIESSE HEYESE ISAHE A
(D2 2-11) BRI JISALE AIE W Hg)

o

hifole 53t 2007 Bl 7REAIE A gfEe oF 43 omo] del® .

- o]F FEAVEE oF 1 7o} Fel® 35.7%9] HIS= AAISHY, AR e SREA
o] FrETh F oF 334 2] YR 64.3%9] H[FoE UEP

- )5 7REAIEAE S s 20039 thE] OF 14% gt on, B8] HYAE SRAIGY

AEEC] B2 ACE UehdS B vEEISRARY vSE ST

36 AA AFAE TEEA 9 AeddE AT A A AT



2003 2005 20074
ZhofoH HIS Ehafoy HIS hofoH H|S
EAAE 162,284 67.3% 170,793 66.4% 160,877 65.8%
=5 78,959 32.7% 86,356 33.6% 83,774 34.2%
(F32258) 36,824 15.3% 38,046 14.8% 35,279 14.4%
HgzLLE) 42135 17.5% 48,310 18.8% 48,496 19.8%
7HEAE A 241,242 100% 257,148 100% 244,651 100%
A& Ibid
(9] AY =)
® 2003 ™ 20054 20074
257.
241.2 ]244 7
1623708609

290864838

421483485

36.8380353

ColF SRAGS oF 84 340 PR 357069 WFS WA, THAFY PR S5
Aol mErh 2 oF 17 6ue] Pel= 6.0 MFoE Uehd,

- AHE JHFAIEAR] RS 2003 ] 9F 1.4% AJASEE oL 2005 thH] 4.9% 7FASH

I AIA AE Ade] e d% 37



1) &2 7I134E AEHE
<GE 2-33> &= JISAE AE 75
(G L= )
20034 20054 20074
ool HIS EHoHoH H|IS Eiaj ol HIS
EAAIE 53,417 56.1% 65,956 55.7% 83,065 55.5%
57 41,768 43.9% 52,384 44.3% 66,615 44.5%
(LS 24271 25.5% 28,996 24.5% 36,368 24.3%
HYF2LR) 17,497 18.4% 23,388 19.8% 30,247 20.2%
7154l A 95,186 100% 118,340 100% 149,680 100%
A} : Ibid
(9] AY =)
H 20034 ®20054 20074
149.7
118.3
95.2
83.1
66.0 66.6
534 52.4

41.8 364

o gfoke B 20079 FF /FFAE A RS oF 1A suje] gz 24,

- O|F SRAIE oF v 649 YRR 44.5.%2] WSS APX|eH, EAAES] = SR A
ol gk & oF 89 34| YRR 55.5%2] H|lFC R U,

-

- 53 7RSAEAIAS] GHEE 2003 diH] oF 57% Ao, EEER HokS u) F3ig)
Hsl= §le Ao® Uehd out g w7te] vlsl SEAPGe] Am aApAlE| vls) Bl
<=9 HFo] AR s
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<H 2-34> A= JESAE AE AR

2003 20054 2007A
EHafoH H|E o oH HIE Etafod H|IE
SEAFANE 82,802 65.8% 87,353 65.2% 94,270 63.4%
Ren=a 43,014 34.2% 46,657 34.8% 54,418 36.6%
(&d7Z22%) 25,083 19.9% 26,693 19.9% 32977 22.2%
(Gl AR 17,931 14.3% 19,964 14.9% 21,441 14.4%
ZFEAE A 125,816 100% 134,009 100% 148,688 100%

A} @ Euromonitor, consumer western europe 2006/2007 A7}
Euromonitor, european data and statistics 2009/2010 A|7}-&-.

w2003 ™ 20054 20074

94.3
g2 g 874

430467 544

251267330

179200214

ZYAME = EIESE HEYESE 7ISHETA
(12 2-14) B= A= JISAE AIY W #o)

A} @ Euromonitor, consumer western europe 2006/2007 A7}
Euromonitor, european data and statistics 2009/2010 A|7}-&-.

Bl B4 20079 G FBALE A RS oF 13 49 sAle) 2R 24

(

- 0]F SEARRL oF sul 4410 D& 36,6%2] H|ES X}R|Eh, ZAFAE O] EX-PA
o] trETE F oF oM 449 PR 63.4%9] H|F O R UEld

- G 7HEAIEAIRS] = 2003 tE] OF 18% AdAeISe FEEE HokS uf FEg |
sh= Qe

I AIA AE Ade] 2 d% 39



19) H2iR 71ZAE AFRR

<H 2-35> Held JisAE AE Y

20034 200514 200714
EHaoH H|E o oH H|IZ EtafoH HIE
IAE 34,868 77.0% 49921 75.3% 65,889 74.0%
&7 10,439 23.0% 16,368 24.7% 23,125 26.0%
(F32258) 3,406 7.5% 5,486 8.3% 7,880 8.9%
HgzLLRE) 7,034 15.5% 10,882 16.4% 15,245 17.1%
7FEAE A 45,308 100% 66,289 100% 89,014 100%

A}& : Euromonitor, consumer international 2008/2009 A7}

m 2003 ™ 20054 20074

89.0
65.9 66.3
49.9
45.3
349
231
l16.4 15.2
104 a4 55 79 -0 109
EEAE 2= y¥mges HYESE JHSAE HA
(& 2-15) &= 52" JI3AIE AE A5 Bl
A& Ibid
o POl B 2007 Bekd F1BAE A TR oF 87 oulo] el 24,
- O]F SRAPEE oF 28 341 D= 20009 BT AAoH, TR EE SRAG
of ffuirt 2 of Gu) Gile] el 7ine] HFOE e
- ek JRRAEAIA) TR 20039 ] of o0 AT SIS BEEE WS o) X4
) Bolsm glom v kel v e v SRAMe] ulFo] ArHom e,

40 AA HEAR FRRY B AZTUES AT AN A A7



14) HAIO} ZtS4E AlETHRE

<i 2-36> HAIOH JISAE AIE %

20034 20054 20074
EHafoH H|IE EHafoH H|IE EHaoH H|IZ
IAANE 29,629 42.8% 44471 48.2% 58,655 51.8%
<8 39,554 57.2% 47,723 51.8% 54,576 48.2%
(&7288) 30842.4 44.6% 36717 39.8% 40,905 36.1%
mLzLSE) 8711.283 12.6% 11006 11.9% 13671 12.1%
7HEAE A 69,183 100% 92,194 100% 113,231 100%

A} @ Euromonitor, consumer eastern europe 2009/2010 A7}
Euromonitor, european data and statistics 2009/2010 A|7}-&-.

= >003H ™ 20054 20074
113.2
Q22
69.2
58.7 . 54.6
445 296 - 267 40.9
29.6 20.8
EEAE 2= LLIES=E HEES= =A== A
(O 2-16) S=E HAIOF JISAIE AIE 2% gl
A& @ Ibid
o qioolg et 2007 BAlof ZEAE A i of 14 19je] gl 2R,
o] F SRAE oF 5] 44le] IR s 20] WIFG AXFI, FAHAES] s of sul
oAe] el 518 HES AT Ao e,

- Bl RAEAe) R 200349 d] of 6 T sglom, BEER B o) 2y

AF vlFo] 5 AR LR MFS FolEu UL,

I AA AE Age] e i 41



<H 2-37> 1% JsAE A AR
(9] = wimigte)
2003 20054 20074
EHafoH HIE EHaoH H|E EtafjoH H|S
IAE 8,372 49.1% 10,239 47.8% 12,774 48.5%
S8 8,694 50.9% 11,187 52.2% 13,539 51.5%
(z8L8) 6,374 37.3% 8,254 38,5% 10,232 38.9%
mgzLeH) 2,320 13.6% 2,933 13.7% 3,307 12.6%
7FEAE A 17,066 100.0% 21,426 100.0% 26,313 100.0%
A}& : Euromonitor, consumer international 2008/2009 A7}
(T - A g
= >003H ™ 20054 20074
26.3
214
17.1
128 13.5
10.2 11.2 10.2

A2 oF 18 3419 I =E 51.5%9] HS5S
= 4859 H|F

=58 vS 2 Aole the

F A FRE oF 29 64

o A5,
o Rt SRARY TRt ZAAES] e 2
X

- Qe TREAEAIAFS] = 2003 HjH] OF 54% 2 AR shglo, EEEE

42 AA AEAR FRRY B AZTUES AT AN A 97



16) T JHBHE AFFR
<H 2-38> TEA JsAE AIE AP
CERENES)
20034 20054 20074
Eofel HIS Eofel HIS Eofel HIS
EAAE 75,725 72.3% 79,074 73.3% 73,905 70.9%
=5 29,025 27.7% 28,827 26.7% 30,318 29.1%
(FFL2LR) 18,334 17.5% 18,268 16.9% 19,455 18.7%
HLFESE) 10,691 10.2% 10,559 9.8% 10,863 10.4%
7HEAE A 104,750 100% 107,901 100% 104,223 100%
A} @ Euromonitor, consumer western europe 2006/2007 A7}
Euromonitor, european data and statistics 2009/2010 A7}
(9] - Ao 2
W 2003 ™ 20054 20074
104.797904 2
75.7 79.1 73.9
29.028.8303
183183195
10.7 10.6 10.9

ZTMNE = LYISSE HYESE TISHUETA
(& 2-18) ESY TgA JIZAE A& R g}
A& Ibid
o s T 20079 LA TREAE AP qtE oF 149 2EE 24
- o]F SEAEE oF 39 DE|= 20.1%9] HlFZ XpA[ShH, ZAFAES] FEE of 79 44

o TR 70.9%2] H|ZEoZ el 2 AEZ o] H|Zo] uf-

- SR ZFRAEARY R 20039 HE] OF 0.5% FOIEAT 2005 Tu] 306 FolE
FZERL 30 FR 0 2 Aol glor} EPAEY vFo] FolE i LA

Fo] Hlgo] 7.

o
=1

A
o

I AIA AE Ade] 2 A% 43



<H 2-39> =52 JISAE AE AR

2003 2005 20074
hofol HIS EHofoH HIS hofoH HIS
EAAAE 77,056 68.5% 79,019 69.5% 79,238 66.4%
<8 35,475 31.5% 34,674 30.5% 40,026 33.6%
(EFE&5R) 18,315 16.3% 17,579 15.5% 20,848 17.5%
HLEL2LE) 17,160 15.2% 17,096 15.0% 19,178 16.1%
7HEAE A 112,531 100% 113,693 100% 119,264 100%
A& Ibid
(&2 - A &8
® 20034 ™ 20054 20074
19.3
1124137
77.179.079.2

355347 400

183176208 172171192

o ol B 20074 B FFEAFE AR TEE oF 17 290} Pejz 23,
- 0]F SRAE OF 499] SRR 33.6%0) HIFS AXIFR, TAAE] Tl of suo] &
B2 66,4%2] HFEo= Uehd,

-5 BAEAS R 20039 e oF 00 FSIE, BHUE HOLS ] B E
= )Fa) 2 Aol ¢l

T WATa.

44 AA HFAE TN 2 AegdE A A A AT



18) O[EHE| 7tS4E AlEHE

<H 2-40> OIEHR] JIBALE AIR 75
(%91 + Wik

20034 20054 2007
THofeH HIS HhofeH H|S EHofeH HIS
EAAE 76,973 81.8% 82,891 83.0% 79,502 81.4%
o8 17,100 18.2% 16,983 17.0% 18,200 18.6%
(FF2LH) 9,481 10.1% 9,433 9.4% 10,096 10.3%
HLFESE) 7,619 8.1% 7,549 7.6% 8,104 8.3%
7VE2AE A 94,073 100.0% 99,873 100.0% 97,703 100.0%
A} : Ibid
(&9 - A =)
® 2003 ™ 20054 20074
99.9
941 97.7
770829795

17.117.0182

95 94 101 76 75 81

ZEAE 2= E€IEZE HEESE TtSAE DA

(O& 2-20) S=E OlHi2] JIsAE AE A2 Hat

A& Ibid,
o ghijolg et 20079 olefe] ZHFAE A P oF 9w s4je] HelR 4,
- oF JRAE oF 19 84]0] FYR 18.6%0] BT A3, EAAF] FuE oF s

o] & 81.4%9] H]FEo & el

- olefa] ZhAlEAIL] e 20031 diH] oF 4% F7FsFA. oL 20059 tiE] 2% 74l
= EEEE He v A9 F59E HEH 2 Aole fl=

I AIA AE Ade] 2 d% 45



19) gt=

IBAE ABFR

<H 2-41> o= JsAlE A1 Y
(9] - wimigkay)
2003 20054 2007
Etofel HIS Etofel HIS Etofel HIS
PASAEA 16,705 65.00 20,679 65.6% 23,305 66.0%
=53 8,988 35.006 10,831 34.4% 12,000 34,00
(FzLew) 5,133 20.0% 6,246 19.8% 7,161 20.3%
GlE SR 3,855 15.0% 4,585 14.6% 4,849 13.7%
7HEAE A 25,693 100% 31,510 100% 35314 100%
A}& : Euromonitor, consumer international 2008/2009 A7 &
(9] - Al 2
= 2003 H ™ 20054 20074
353
315
25.7
23.3
20.7
16.7
10.8 12.0

o Bujole
- olF SRAIFS oF 18 2400 B 3069 NFS
Aol ez 6me] HFOR vehd:
AT BN
F5 uET 2 Aol 93,

Fe 20079 T TRSAE A e oF 39 SAY] EElE FE.

2003 ofjH] <F 37% S718FR L

A, AR FR of 24 3

, R Hoke o) 19

46
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Hf, M7 AEA] 20079 4= - £¢ Sigt

© 20079 71, 7 A5 wA oA AFANYO wf o] A }L S-S HulE 2%
7P wom theo® eAlohoK12%), ARRT0), S0, BEUIG%0), 5 R ok
27H5%), EOHAOHA%), S HOPAOHA%) =08 LtER:

< 2-42> UISE & molo) 2 B

&= 11940H0]|A
) _ = MBI FAofIA
T & S wodoH AlZniodol AlZ 0| o

i e AX|ot= HIS

AX|ot= HIS
A4 9,819,356.6 670,431.1 7% 50.6%
B2 4544 876.5 227,727.7 5% 17.2%
Folrlo} 2,780,644.0 118,745.6 4% 9.0%
Fgolalo} 2,006,043.5 71,726.8 4% 5.4%
7Y 1,488,615.0 84,107.2 6% 6.4%
=5 4 olzgz} 618,493.5 30,885.0 5% 2.3%
o 392,599.0 81,560.1 21% 6.2%
Q Ao} 334,963.6 38,674.0 12% 2.9%
A A 21,985,591.7 1,323,857.5 % 100%

A} @ Buromonitor International Marketing Data and Statistics 2009.
Euromonitor European Marketing Data and Statistics 2009.

o 2007d 713, 7F b AEARY w9l &9l no] A & Ae® Uk,

S Thgo® B, maha dURE, 93, ofejel, Asel, Wrlel, A, Akt F3, Hebd
w5, Aol dnka, B, ol=dELh, B, B, Weol Ao} 20 Uehd:

- B AE mAHL 16,566,799 D& 259]2 Uehd:

LA A A 2 d% 47
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CH 2-43> P ALE WOjoN 292007
(] iy ge))

= 7t Al =g A Se=l Al el
1 1 = 85,875.0 63,763.0 149,638.0
2 = o 57,564.0 47,150.8 104,714.8
3 = 2 e 40,828.0 51,161.3 91,989.3
4 i € & = 30,485.0 51,070.2 81,555.2
5 S| = 49,738.0 21,3029 71,040.9
6 o] 2 = 36,653.0 27,713.9 64,366.9
7 & Sl 29,620.0 33,216.9 62,836.9
8 ) 7] o 27,146.0 30,766.2 57,9122
9 o = 51,856.1 3,304.0 55,160.1
10 7N 85 = 218,77.2 26,611.0 48 4882
11 = = 16,080.0 29,760.0 45,840.0
12 B 2t A 4,449.9 31,090.0 35,539.9
13 el Al = 14,512.5 15,089.0 29,601.5
14 = Al o} 22,7410 5,339.7 28,080.7
15 5] u} a 10,064.0 16,5234 26,387.4
16 3 = 6,666.7 18,604.0 25,270.7
17 o =2 3 ¥ 4y 837.4 20,411.0 21,248.4
18 2] = 4,898.6 15,212.0 20,110.6
19 = s = 8,274.0 11,484.0 19,758.0
20 T o] Al o} 7,248.2 11,927.0 19,175.2
25 Sk = 13,5227 3,044.0 16,566.7

A}& : Euromonitor International Marketing Data and Statistics 2009.
Euromonitor European Marketing Data and Statistics 2009.

o 20079 7], ZF tiE EEH e ARH339,51680 gE)o] M o BEFu] Fol

Aok, 568, BHokilol, 5% 2 ofxelrt, W], eAlohol 2O Lhehd:

o AF A Yol AR D ABEO] 81N 1Y £ ulES A, 2 2 )

13%, SRR} 66 XA

48 AA HFAE TEEA 9 AegdE A A A AT



<H 2-44> TISsY AE &5 9% (20079)
(9] - uiylk =)

T= A Bl AiEE == ¥ e TAIF ALE A
44 276,400.0 43,697.0 19,419.0 339,516.0
51| 95,3921 22,075.3 4,797.3 122,264.7
FolAlo} 56,810.6 6,957.8 1,610.4 65,378.8
=69 42.263.0 6,031.0 2,021.0 50,315.0
FolAlob 37,282.2 47122 5,729.2 47,723.6
=% 9 olxzaly} 17,985.0 1,616.1 1,857.9 21,459.0
) 11,612.4 1,034.6 1,160.1 13,807.1
QL Aol o} 6,980.3 1,418.1 523.6 8,922.0

A A 544,725.6 87,542.1 37,118.5 669,386.2

H5) (81%) (13%) (6%) (100%)

A} : Euromonitor International Marketing Data and Statistics 2009,

Euromonitor European Marketing Data and Statistics 2009.

o 20079 7], 4
A olefe, Ydgte

of, gk, 29H, FF, E

o 49120 F712]

4% 44

4E B2 4

, 2591

A=)

QJofe. mlsto] 85,875u SelR b EOn], B, U,
W7ol iAol Aubeh, %, Wz

orEgo} o UuRd

& TUHNA AF E

Hl(13%), FAIF5%) =22 UER

-, A, Wnk, 53] 28 9 ] Sejolo]

- RAR A, F ABAY S99 L9l w8 Hlaa Awo

T'—'_wj'-/] Ao]oﬂo] .O_

AbgEo] 8100 714 o

- O

3T 9.

=,

¥, AR9-Toteby

oz g

=

=

Z2qjolo] Hom oleelo}

I AA AE Age] e |8



<H 2-45> 1 AlE £ 29120074
(9] - uiylk =)
=7} abs Bl dEs == ¥ S TRIF ALE A

1 ] = 64,335.0 18,173.4 3,366.6 85,875.0

2 = d 47,403.0 6,553.0 3,608.0 57,564.0

3 o 2 44,5324 6,355.0 968.7 51,856.1

4 S| = 40,126.0 7,954.0 1,658.0 49,738.0

5 z g A 33,876.0 5,040.0 1,912.0 40,828.0

6 o] 5] ] 29,250.0 4,100.0 3,303.0 36,653.0

70 e & = 24,427.0 3,498.0 2,560.0 30,485.0

8 Ea | el 23.413.0 5,120.0 1,087.0 29,620.0

9 ul 7 o 22,414.0 3,315.0 1,417.0 27,146.0

10 | 9 Al o} 19,306.0 2,622.0 813.0 22,741.0

11 | 7N [ - 18,074.3 3,183.6 619.3 21,877.2

12 | = = 10,490.0 1,165.0 4,425.0 16,080.0

13 | 9 Al Sl 12,982.8 718.3 811.4 14,512.5

14 | & = 12,278.2 602.8 6417 13,522.7

15 | ARg-tjoletn|o} 9,111.8 612.9 476.0 10,200.7

16 ol n} = 8,400.0 1,113.0 551.0 10,064.0

17 | 2= 4l dl 8,572.0 991.0 488.0 10,051.0

18 3 == 8,288.4 1,404.1 162.3 9,854.8

19 | & L= 7,035.0 754.0 485.0 8,274.0

20 Qo 2~ E g o} 7,237.0 704.0 314.0 8,255.0

A 451,551,90 73,979,10 29,667.00 555,198.00
Cl) (81%) (13%) (5%) (100%)
A} : Euromonitor International Marketing Data and Statistics 2009,
Euromonitor European Marketing Data and Statistics 2009.

° 20079 7|, 2 iR F5E EH AfHo] 330,915 195 g = 7P won thy
o8 B, FHotil, |, B, SAotck FE W okzelrh, FolAl o it
Bl

50 AA AEAF TN ¢ J12IdE Hg A4 A 9T



<H 2-46> =2 ME &5 +3%((2007H)
&9 e
= AZ 9 NSE 2= 9 ol AR AZ T
A9 255,602.6 60,513.9 14,738.6 330,915.1
537 92,193.0 9,786.0 3,484.0 105,463.0
Bgolrlo} 49,700.0 4,803.0 16,459.0 71,022.0
wl 58,175.0 4,135.0 5,443.0 67,753.0
zod 28,3833 3,198.1 2,210.8 33,792.2
QAJole} 26,582.0 2,834.0 336.0 29,752.0
5otz a7} 8,159.0 998.0 269.0 9,426.0
FolAlo} 5,159.0 1,077.0 112,0 6,348.0
A A 524,013.9 87,405.0 43052.4 654471.3
(80%) (13%) (7%) (100)
A} : Euromonitor International Marketing Data and Statistics 2009,
Euromonitor European Marketing Data and Statistics 2009.
o 20079 713, AE A $EAL o] b B A0 R

- CReoR mak yEws, B, Adgl, Hepd,

—=

T, Wk, efs, WAR, mulAol ke, E

- qo] A9, AE 5B L9417} 40912 044kt

W], F5, olgfel, G, ohEalelt,
S sog yehd

g YEhd.

ol 1WAIR AE Sololo] B Aa) vl o) Aol 4o) Fo Hwo] AT AL
& 9le.
InLAA AE A Fe 848 51



<H 2-47> =JHE AlE 3% 29| (20074H)
(9] - uiylk =)

=7t A Bl AiEE == ¥ e TAIF ALE A
1 ] = 56379 5240 2144 63763
2 z g A 35513.2 14472.2 1175.9 51161.3
3 g€ & = 40382 7814.5 2873.7 51070.2
4 = o 37680.8 7845 1625 47150.8
5 2 ¥ 9 26815.2 3576.1 2825.6 33216.9
6 2 g A 27881 1847 1362 31090
7 I o 27126.6 2550.9 1088.7 30766.2
8 = = 28085 1212 463 29760
9 ol #H g 19436.4 6052.8 22247 27713.9
10 A 3 o 24224 1146 1241 26611
11 4 = 12733.1 8030.5 539.3 21302.9
12 o 2 4 H v 15789 758 3864 20411
13 3 = 16052 2285 267 18604
14 9 w8 = 15013 989.3 521.1 16523.4
15 2l = 14671 314 227 15212
16 WA = 11590 3400 99 15089
17 3l = Y] Al o} 5507 374 6820 12701
18 g o] Al o} 3312 566 8049 11927
19 o] = 10847 420 397 11664
20 zZ @& = 10350 910 224 11484
40 3k = 2,366.0 653.0 25.0 3,044.0

Z}& : Euromonitor International Marketing Data and Statistics 2009,
Euromonitor European Marketing Data and Statistics 2009.
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7t HH AF AH| XIE

o 20084 7] A AlA H7Ee] Al 4] AEAL 7x 3,190 2.
TN 7153 =4[,

FE 58, ISR, dHUAl AT

- 20089 7] A AA =7Ee] DR Bl EEE R

AZERo AST S8 48729 2. 940l A&t 5

o F 2t a=0l1 XHKlok= HIS 2002/2008

(9] %)

20084

200244

A} @ Euromonitor International, World Consumer Spending 2009/2010, 7155},

% ofR, RAFT AR, A5, 3, ob,
SeR, 7l

57, A
A, 3, 20k, w SR, G

| Age] HFe Wi ALY, §F,
: Q). MgmeEEE

7) AFH HgEESE &
Sugar and confectionery, 7|E} 2138 3
74 ArgEE EF

8) 2008 <A Aol A& AZAL 20024, 20059 FAF wpEo 2 AWFAIITES

ol gste] FHF FAHAY.

. A AIA AF 2F 8% 55




o A A AEHel 7MY 2 tiES AR, Fe0l, Forrlok, sHorlel SH

% 2 obzalsh, oAohjo} £49.

|, &

)

) & ARy MY 22 32079 ), BE] 12 7,1809]
2, oMot 12 45169 2, FHOMoF 57769 2, T 48399 2, Hl 4,629
o gul, 5% % ohzalrl 16019 g, eAokol 12639 T,

- 200278] 2008 THEE A|E2u|RES Byl Y| B89 e Aloholrt 10067} i A%
=9 3}
== o.

<H 3-1> Ml AlE AH|l XIE 39 (2008)
(T8 = Us Ao &)

Al amses oJAloH T AE 200244 CHH|
HIYZSSE R|=H Sl

69 1,322.1 141.0 866.6 23297 128%
FoAlo} 1,058.4 98.2 205.1 1,451.6 65%
5| 936.7 142.9 638.4 1,718.0 56%
FdotAlof 510.7 13.9 53.1 577.6 179%
4 4041 422 37.5 4839 43%
] 379.2 27.9 55,7 462.9 89%
FEdolz g} 151.1 7.1 10,9 169.1 127%
S Ao} o} 66.3 14.1 46,0 126.3 98%
2= 48285 487.2 2,003.3 7,319.0 79%

A4 Ibid,

© 2008 7| =7HE A A 4] A5

mlo
N
T

AHEOES o], 527 =7t SolA 19 vl 1R
3,5759 &, 29 Y& 6,7339 e, 39 S 59039 €, 49 F= 3,830 EHY.

- B2 A A ] XS FEolM 16912 1,191¢ BEE AEsE.

56 A AFEAF FFEA L A2FUS A3 AAH AN



<GE 3-2> =D Ml AlE AUl XIEM &91 (2002/2008)

M
J

(Us #int 2a))

20024 20084
= =7t MA|ALZER|ZH =5 =7} A AZR | =H
141 Bl = 904,662 14 o = 1,357,537
24 o 2 488,065 24 o 2 673,253
3¢ = = 313,779 34 = = 590,291
49 %3 = 193,439 49 3 = 382,987
59 = ) 178,156 59 5 d 368,872
69 E 169,409 64 z g = 339,871
7¢] o] ®H g 161,448 79 of #H g 330,442
8¢ E | ¢l 134,014 8¢ 2 ¥ ¢l 300,813
9% 9 A =2 131,339 94 B g A 279,190
10%) el = 130,550 10$) 3 = 250,261
119 H u = A 2 94,952 119 g Al o} 222356
12¢) 2 S 91,656 129 W A = 212,110
13¢] = g A 81,048 13¢] A + o 148,347
149 ol = Y] A] o} 74,828 149 ol = Y] A] o} 142 488
159] A U o 67,581 154 =] 7] 132,140
164 el = 66,502 16¢) Els = 119,065
A& @ Ibid.,

- 2002 TH] RS0 9= A9 77 WA ko BeEpd, BlAjol, B7] 5o Alg
o] A& HFo]

Lt AlED HiYaSSE
A A ne 463, Foblol, B3
FOE 2L, ST 12 32219 G, FopAlol 1% 5840 &

)

o 2008\ 71 AET} MR SR HEo|A 4H] X|F0| 7P 2 I ujROR 6,8870]

G E AESsI, 29+ S 5,313 & A&3t
- S-S AIET Y EE S8 HE 4] XS 9] FRA 527 =71 FollA 1695 5}
QoL 2008 7| 7449 S A&

o QIEL 20084 71 MLTE LR AYUAE ¥ EOﬂH% 22} 269), 31912 A2 59194

=
o, AET} HjEe SR REANE 4912 23769 DS &GS,

ol

. A AA AE & 93 57



AUl XIS 91 (2002/2008)
(&g = Us wnk =)

<E 3-3> )1 AlZ HZ3as

1[0
HU
al
MO

200214 20084
=2 =7} WNE=l =2 =7} WE=l
19 ] = 513,804.9 19 ) = 688,744.4
241 o 2 336,436.0 29| = = 531,316.9
39 = = 231,751.6 349 o = 396,304.5
49] = o 130,227.4 4] 2l = 237,625.1
591 Sl = 120,898.9 5¢] 2 g A 235,671.2
69 z g 2 116,646.1 69 = o 222.960.2
74 o] ® g 109,046.2 79 z g o~ 218,977.4
89l W oA = 108,310.5 89| g A o} 198,242.7
991 3 = 91,981.1 99l ol ® g 196,702.9
109 2 g A 70,559.2 109 9 A = 172,460.1
1141 g Al o} 69,492.5 119 3 = 155,999.1
12¢] ol = Y] A] o} 67,093.6 129 ol = ] A] o} 135,055.3
139 2 37 9l 62,134.0 13¢] 2 9 ol 126,758.9
149 & = 47,769.6 149 =] 7 122,247.2
159 g 7 42,130.3 159] A+ ¢ 75,519.6
16%] o ol 40,622.9 169 sk = 74,367.3
A Ibid
Ct. YdI2SS=
O

20089 71 o 8 SIESLR A ASHS Avnul BEu|, ARH, Fohlo pom
S AZSS. HE) 14200 T, MG 14109 T, Bopalob 9815

e
o A 48 A2 394 GRS R Aot SRR oF el WA M A 4 7
e S YTLLR AE) AR tES QAoRIokR 11.me) 7HY He nig
S AReeRA ABIE BFE 2409 Foblola.
58 AA HEAR FFEAM 2 J2FUE A% AAH AR 9T



<H -4 s

A== AHl XESH

(2002, 2005, 2008)

(4] : Us Wk )
2002 2005 2008
51| 92,791.1 119,055.7 142,915.8
A4 81,952.4 113,604.0 140,997 .4
FolAlok 72,187.1 83,304.0 98,150.3
74 15,113 4 25,124.0 42242 8
el 9,822.7 15,460.5 27,920.6
Q Ae}o} 5,920.4 10,576.5 14,091.5
FolAlok 7,143.2 9,570.5 13,851.1
=% 9 olzzjy} 2,882.4 6,059.5 7,053.1
A A 287,812.7 382,754.7 487,222.6
A& Ibid,
0 2008 7|3 B/} ¥ AFLER 4] AZNS Awr, 71740 H7} FollA] wlwo] 1,128
of gelE 7} W TG ABIAL, 290 YROT 6830 IEE AEINAL.
- T2 6912 1909 Y E dAESE FE &8, 3 76 g E AEsHY =
- 20089 715 43} BT LR 4n] AEY BRI 4915 o QEE dTEER A
o

o FIAQl FFom FE ol 7] kS dEESRE 4 AEYW &9oA sk

AL QL.

- ARgrjofapulobs o W3 4u12 514 9 e

<H 3-5> K 242387 £E AHl XIEY &9 (2002/2008)
(&9 - us g 2)
2002 2008

=< =7} =l =2 =7} A|EH

19 H] = 75,255 19] il =+ 112,825

29 o 2 59,085 2] o B2 68,781

39 = o 18,840 3¢] = o 31,584

49 S| = 17,019 49] & = 27,977

59| z g 13,268 591 = o 22923

69 L/ IV B | 9,061 64l = = 19,614

74 A 4 o 8,475 79 7N 1t} =3 17,060

8¢ = = 7,163 8¢ B 2} %} 14,636

94 of ® g 5,625 9¢] 9 A =2 13,031
109 = g A 5,037 109 o] B Bl 12,158
119 E & = 4,905 119 3 * 11,671
129 3 T 4,740 129 = A o} 11,508

o, A AA AE & 93 59



20024 20084
=2 =7} X|E=H =< =7} L
139] sk = 4474 139 g % = 11,205
149) > 9 =~ 3,820 149 Els = 7,652
15¢] g Al o} 3,666 159 E o] 6,280
169 2 ¥ 9l 3,201 169 o o} = 6,081
239] el = 2,109 269 ¢l = 4300
A& @ Ibid.,
2t 2Alg
© 2008 24§ Fito] 4H| XEHL FEHUE 2002, 20058 HloJHE HIE SR At
BB ol8slo] 2R
o 20084l 7= A AAl H7FE0] Al AEwt S92 2% 33 I, AA 54 aH] A
2N F Ao A& G HlF2 27%=E UER

o 20084 7|& iEE Ao A& S-S AHEH A5 86669 &
Jolao} 5319 &, QAok o} 4609 T

hal =
g, Sobror 2,951 &2, ") 5579 €2, &
Anj

, T3] 6,384

o, 541 3759 2o, 35 % bzt 1009 gl
<GE 3-6> HIsY A AHl XIS (2002, 2005, 2008)
(g¢] @ Us wink Za)
2002 2005 2008
A4 393,740.8 583,333.0 866,613.8
Bz 441,165.0 529,973.5 638,354.1
FolAlo} 201,335.9 243,183.0 295,072.8
bl 24.618.7 36,833.3 55,719.9
Fdotrlof 37,773.8 44,4637 53,084.5
Aot o} 17,356.4 28,236.4 45,955.9
i 12,956.9 21,904.7 37,529.0
FEHolx ey} 5.857.8 7,661.3 10,942,7
A A 1,134,805.3 1,495,588.9 2,003,272.6
A}& @ Ibid,

0 20089 7| =7PE &A1Y 4] AES AR 5270 =7 5 19] vl 55609 D, 29

U 20829 ¥, 39 F= 1,9909] 2, 49 2991 1,6789 FE9.

- Q=2 11910]at 3709

T}

2

=

L i

= =
60 AA HNEAR FFEAM 2 I2FUE A% A8 AR 9T



o 91Alg) NEO| Au] AF9 £912 Bl ASo] e Frh &9k A9 AN ol 250
O Wb A4E AE AA A2 3 2AYe] AFsh Folo] ok e ouly

<H 3-7> =IO QA

I
1
Al
>
=
=
W
H>

21 (2002/2008)
(&g = Us wuk =)

20024 2008
=< =7t NE== =< =7t A=A
141 2l = 390,770 191 il = 555,968
249 o =2 151,524 2¢] o =2 208,168
39 4 = 99,941 39 4 = 199,010
49 2 bl ¢l 68,060 49 = 79 9 167,774
591 o] 2] g 52,303 591 of # g 121,580
69 = s P 47858 69 = o 114,328
7] = Q 46,238 74 z g 97,970
8¢] 7l ut = 27,609 8¢] A U o 55,768
99 = = 22943 99 3 F 40,017
109 ) A = 22,786 109 = = 39,361
11¢] iz = 18,354 11¢] St = 37,046
129 = * 15,346 12¢] = g A 28,383
139] i =] Y 12,604 139 i = Ea 26,994
149 H 2} A 10,306 149] ) A =2 26,619
152] y g9 g = 10,098 159 2 2 E g o} 21,465
16¢ S =~ E g o} 9,845 164 of d W = 18,422
A& @ Ibid.

oL MA AZ AH| 9lgt 2 S
1) GDPO|| IE AIE 2|4

Fa7o) u) HHS AwEE 20079L 7|F0R TS F7ko] AE HES 6-15%, F4

T FIHE 15~32%, ZFIAE FTHE 24-43%, 3H9] ASITHE 323602 2RI

A50] £ IVIEFH T AEYolA AFo] AAshe vlTo] W

!
_llN

o £Eo| £84E SR} AAF, T AR A7t B AT, NS )M
B3 Aafo] L7t Eom, T RO R SR AR uFo] kot 7

7 Gl AAARE HlFo] B8

LIS By |

H
s
m
A
ko
B

o 1915 GDP7} 22 $2e] 2ujakEo] Ao o Be ul8E AFAT AAekE A 7h
A A A Zo|A AEAH]7} 2R B[RS AE0| =oiE 2O

- 200741 QAEH|KIoTe] A9 TP AuI A 2] oF s50E A ofol] AL, B 0 A}
ge.

m, A AlA AF &v 43 61



0 WAL F7FS0] AA| 4] Aol Aut olg EAAEOR AulslaL Gl wh, iR
o A=A A AnjEe] 1/ 2ol B
- EU, Pl=y, Qi3 20029 A AA| 234 )R] 60%E AR
o ThgAEe] anl7t 7o) wet WX ARslel wheh AEL TEsAY, 22 £ 4
Fol 7k
<H 3-8 FR=Ol AlZEAdl 1Y 2007
(4] = %)
H=b] AJZA = y|=
21 s s S ol s W
HEkiE 8338 yhe | e | aw | wem | um
z F 12,7 14,6 37.5 15 2.6 18.2 8.2
= g 10 23 26.8 13 2.4 18.3 9.7
o 2 13.8 9.7 20.4 5.1 49 17.5 9.3
IAE| A E = 7.8 20.3 35.1 11.8 2 24,1 3.2
=27} 3] = 14.6 17.6 27.3 8.6 6.5 27.3 7.7
4 = 7.6 16.8 27.4 13.8 2.1 25.4 11.9
] = 6 16.5 27.1 11.6 2.3 14.4 7.3
Ea Al 72.4 118.5 201.6 78.8 22,7 145.2 57.3
] Bl 225 2.2 41,7 15.7 7.7 16.1 7
A = 14.6 15.6 28.2 18.3 4.9 21.1 8.3
¥ 7 g 14,5 13.5 38.6 16.6 4.4 15.3 6.6
el | W oA = 21.1 16,9 26.6 11,7 2.3 14.4 7.4
25 F ok Yy o} 31.8 13.4 28,5 17.1 8.8 24.3 3.9
=7} g Al o} 27.1 17.8 40,1 16.5 2.1 14.9 6.2
ol = g 7} 19 22,8 31.9 8.7 4.8 18.9 6.8
H 7 23.3 19.7 254 13.3 5.2 27.1 8.1
Ea Al 173.8 121.8 261 117.9 40 152.1 54.2
2 z A 24 4.5 30.4 16.8 5.3 28,5 2.6
2 7} g o} 26 22,6 28.3 14,7 4.9 20.8 5.9
= = 34 2.4 27.6 9.1 3.8 18.2 1.2
Z31¢] | F F H o} 24,9 15.1 33 13,5 5 23.5 6.8
25 ol = o] A] of 43.3 25.4 14.7 6.7 4.3 19.2 2.7
=7}t 2 o2 = 3.3 21.8 22.1 2 12,5 26.4 6.4
4 79 A 36.2 30.8 34.5 9.4 2 13.3 4.8
kol 39.6 16.9 32.8 16.5 6.8 19 4.7
S A 263.7 139.4 2234 88.7 44,6 168.9 35.1
32 ol = 31.5 18 11 21 8.2 30.5 5.6
s WoE 9 36.1 9.7 26.2 9.3 3.9 223 1.8
=7} E Al 67.54 27.77 37.19 30.36 12.07 52.77 7.41
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M7 715 MZE - 82 4000 72
2007 71% w13 L O] o7 8 AelA AA f715 AE - SEAGE TS 400

o} gejol| =gsidls.

29 B Bu) thFuck 9 A AA Al A 1% AE - 7 AE
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HE. CHEY FQ Z27|o| AIE AH| &g

—_—
) 0|2
GORED
100%
Z|E}, 15.1 7|E}, 15.8
20%
LESE 121 Q=== 125
70%
HZEESE, 112 HZEESE, 113

2000 2007

(02 3-2] Dl= S=E HIS He

A} 1 Euromonitor World consumer spending 06/07.

o wla AH|RRES] 5 AEX]E H|SS AVEE |79 H|Fo| /A I 2o 7]
ENZU|R, FAR)O] A& H|Fo| F

- 200043 B Bo] 2 sk Qovt K59 BiFel Flkom YRRt §71EE

=19
of u|Fo] ZIEYUS:

0 20074 7158 = U AlEAuIRe] 7597} BA) SEE T Qi AESO] S0 FE8
908, oF 83 oAe] 2MAES BE AEe] YA F/|7} WHEA] AA|Eolof gk

A
o BA BFOR nF 2l BIPL SelE BT 4B /AL 455U, ABAIE
o e SeAL 29 271 Bolt P BoR 1AL &Y,

64 AA AFAF TFEA 2 ASgdE A A A AT



o = 20079 HARE £ 20053 o]F mjd FE3] FUIeE 20079 71E HAME pde
6209} Gejo|ar Mdthu] 8.92% 715} 1 the 9fel, 7|EF 2A|AE, EvlE £0 7 el
o AHIRES s SRNE SR, AFERE Aste FAE B, SieRY 5t
Aol 3 SR, 71548 =Y A Ao Bel
- SANE £ B B 20079 1 T gol SR EES HAFARE edARA,
AR 282 99.31%, 68.06% =73,

<H 3-9 Ol= stz 42y

(&9 vk g/ AE/ W)

2005 2006 2007
= =2 =L =2 SHE =L =2 SHE
= 51,321,66 - | 57,790,99 - 12,6 | 62,948 45 - 8.9
9}l 3,076,40 62191 3,392,30 643,50 10.3 3,802,70 693,26 12,1
718} ZAAE 1,159,17 39| 1,359,63 42 173 | 137172 42 0.9
EnlgE 1,074,84 95 1,233,60 99 14.8 1,220,45 1,07 -1.1
e 944 45 1,60 922,20 1,58 2.4 959,62 1,53 4.1
AR 28759 | 1,725,23 319,99 | 1,613,00 11.3 537,77 | 2,165,02 68.1
QHA] F2 215,80 1,150,09 249 41 875,51 15.6 497,10 1,243,63 99.3
i 431,87 32 458,96 34 6.3 482,00 32 5.0
71eloka) 296,27 45 336,38 46 13.5 352,08 50 4.7
2 188,35 37 284,88 56 51.3 345,49 58 21.3
W} 11,30 0.4 11,49 0.5 1.7 10,02 0.4 -12.8
71e} 43,635,62 - | 49,22214 - -| 53,369,50 - -

A& @ Global Trade Atlas,

o u|at AJEA|AFY] ZAle HAfER o] 7hAE ReHAlS ek 7HATHEasy), WAIEL A 3
4 %

2oy AlEoke] e wieS(Fery), HISARS] 74829 o429l BHExotic), ZF T
0] A3 S F6ke R4 R (Ethnic) &2 A7 Q1.
0 20084 4+27] QlEdoldeo] 1989 ol R}l 6.4%71A] L2HA wl= 7oAl £]4]

= =oliL 2 2ESiM e T 2HAEY ARE ARl Hert AL 310

10) /‘Vﬂﬁ NRN(National Research Network)2] FAPAT} | w2 Av|zlEo] d2EF oy 713 Folr Z7d <2
oAtk oHo] oF 66%E HoH, THAIRES Soly 172 AVt o] sHA 23] frleAlEel

o, A AA AF & 93 65



uFe] #4715 HEe) Bl 31

o tl= §71%F AFAAE wE JINE Holial = ul= Y 7% AE 2= T
1990 109 & oflA] 2008 oF 2369 E&2 F& 23uf}t RS E3F 20001 vl= U
71521 vAE gajjele 1779 gdejglon X 3| Frolut oF 55% AR

do rIr

- vl AR19] 69%7F H71EAIES g ol FEH o8t 19%+= w5 §71E AEE 4]
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AlE el Higt 7S Eol7] S8l Y] ®iskE Uehdarl Sl

- 71 AlE A" ZJARI Mambo Sproutsol] TR §71F AlES sk &H A 5 T

b = FES o83l FulstRlthe ool ZH2t 78%, 60%E LR

- T 7|2 AnjEhE AlFollA] T W 71A] HHlE Ei= PB(AAMIE) AES AFItHE &
BIR7E 242 63%, SO%R ZAME Y §715 AEE 27)skL diHAlEo R HPF&HE}%
A2 32%0 EXF.
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2007 2709 &g R
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2005 2006 2007

=24 =2 =i =2 A= =2 =2 Erat=
A 15,059,43 - 17,231,68 - 14,42 | 19,731,673 - 14,5
g}ol 919,49 189,51 1,130,42 213,15 22.94 1,332,765 226,84 17.9
7Ve} ZA2E 685,23 19 789,28 19 15.19 879,747 21 11.5
A Al F 397,44 17 475,87 19 19.73 571,760 22 20.2
Lp 188,34 2,12 192 30 1,87 2.10 372,589 2,55 93.8
= 302,30 19 321,41 18 6.32 342,709 19 6.6
EnlE 201,10 17 227,04 18 12,90 264,717 20 16.6
= 181,36 17 223,15 17 23.04 240,911 17 8.0
= 165,59 8 198,55 9 19.90 217,023 9 9.3
oA F2 148,65 222,88 170,15 228,99 14,47 212,670 309,36 25.0
P 160,89 8 179,08 9 11.31 205,620 10 14,8
Al 114,74 16 148 34 16 29.28 177,159 18 19.4
Sdx 141,38 22 137,71 21 -2.60 150,214 17 9.1
71ek 11,452,93 - 13,038,40 - - 14,763,789 - -
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2008 2009 2010 2011 2012 2013
Milk formula 277.3 280.9 284.7 288.7 292.2 297.4
Standard milk formula 93.9 95.4 96.9 98.6 100.3 102.1
Follow-on milk formula 109.4 111.1 112.8 114.7 116.6 118.7
Toddler milk formula 47.6 48.1 48,7 49.3 50 50.6
Special baby milk formula 26.4 26.3 20.2 26.1 26 26
Prepared baby food 69.4 69.4 69.4 69.5 69.7 69.8
Dride baby food 422 427 432 437 443 44.9
Other baby food 21.1 21.2 21.4 21.5 21.7 21.9
Baby food 410 414.2 418.6 423.5 428.6 434

Z}& : Euromonitor Consumer International 2008/2009.
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F 8209 o, WRl§AE se8e] ol AZAHEAE 2079 A9 Al

n{ﬁ
o
>,
o
=
H
i

o tho]o]EAIE (20069 1,071 <, 2004 thB]| 4.7% =7} =4)

SHAAEARL ) FRE AYSE Hob B ol4E thoR I Euge -
A B AR, AR ARAA 712 S FAATE ofulidl, GHY F4
e e £ G

S 20019 OfF, TRe| 2YAF| FEuES o]F, 2004 deli= AE HATHA| FeHat wrEel
Ue 7S moT 9l 20064 ZEE] AR 5409] Ao tho|olEAE 500

o WEu|LAZ (20061 5889 <ll, 2004 Y] 15.5% 27} =4)

- galgo] tigh WHSTER =87t Soluhal Qe 20044 oﬂH}a}o]v,] S| AdBARS 24
HOoZ 3= B (HH)olgh= AL 73%dllo] Hele Az

-

T AR B g e s A,

- A7 e ool =RIRt wl R v AEolA AR, EASHA 85S FiAA
WHL, sHgEAE vid AR S S1 RS i dAllA Fekal Sls

o AJgah oHFAZ (2006 8209 <ll, 2004 Y] 27.9% 27D
- 1YY, G, SYAHETA] WA, SAXLAA 59 7S s AES gk
=2

20034 0% Akstarge] BAARIQI), ofvliAl AT} Qi W 4z B
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- 2001 0]3 of=ofo] AkEo] Q17|15 oA A SIS 71&AlA UZka, 2004d 0 A]
AlolzofEo] AARRAQIONR =, AHEe] S| DHA Hiehd 59 27t 953] Si=d
A AR diEA o2 AR ZAAAQI0TH AES] - 2003 AR 80 <l

of A 20044 1379 dlo®E FEHS

ol
O
-1°i'
ru
>~
il
toh
o,
e
p
rlo
inj
Ho
ox
ﬂ-l {
>
r o)
ok
2
o
e
)
o3t
Nl
s
=2
=
ol

2t 87 S7Hd Zlo R Ho

o AIFZNAARREAIE (20001 2079 <ll, 2004 ThH] 37.5% F7H)
- AR AR o] ERHE] AEoE S04 ol o] SdSel Al-As]] EHO
ste BFHlE, 7HAS, REHIQ 59 ARs 2% PC 5 FdAE] Y & Sl whE
< SR & AT OS5 M AeR o5

4) 7

o o] 7154 A AP 20021 oF 1509 @RE He AR FAEUL, AT 16%4
7 ACR A
- RO 71 AR AReIY Al Al |Et= Ve S A9l

o f7 AL 15 AEC] Abg W 5G] thal AR A2 Kolsk A, AEHL.
R S HA A AES o] WU o3t Aol Azl Erhal o7l i,
28GRl We AF 7% S4le] BRT W A% A4S AT oS,

A Rl 7P Q7] G AFe] § ZRuloled fAE] YAHOE AnjE oS

o SREUE O] HiAo] nhd x|k 2003135 2008o] 0|2 7|1t F2F lwe] HEHA

1 75415 fEo] 55% S7FeE o o]o] A% 5| Eetoll®: 33% St EH AeRE FAHE.
71574 A AES A A7) AE APgellA] 89S Jdstaia) sl AR IS 7]
o2 AJAskal Q3

o Qlmo] MERITSAE AGEES Atk 20031 THA] 1659 Fu|(3213 4008t D) FHE B
AR Ro] Aol 2559] Ral5e] GE) SEo BYME. okge 2 201390 of
29 upl Ao|=7} 3400] RulGolsso0et el TS AR Aolet A,

. A AA AE & 93 99
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AAl AEAE SEEY J TIESHE 218 HHH AAY o7

7t MA AZAAE 72 ofete| oA

—_

o AEWS HFFH AF4v) o8 Fokt Aol WAL 9he. AFAvigiole YAk

- AJET} HAIES B ST AT H R AlERE HlF0] B Grocery reilers®] A}

o 71Ee] BHOIAE A 2ujgle] HRIF JOt WeIE of B Hshtel wket Xjolt

H oIl FuromonitorAFR S BIELO R AlZ )

o) 3ol Bl 59 ABENIE TR HUOE EHALS.

k)
filo
o
ilfe
=)
m
o rlo
L
o
o
:?:
_o#
Ulo

- 7+l (Supermarkets) - TFE7F 400~2500 sq mO. 2 AR Huf F AlFgEo] A X|sh= H|E&
o] 24 70%1l fred= vl
- slo|HuAl (Hypermarkets) - 2,500 sq m7} @& HAS 7H 5802 4 35%= H|A]

=7 SR doflgh

- gFelA (Discounter) - e T A7R-E|(hard discounter) @} AZE T A7RE|(soft discounter)
Z s 4 S o= H2ukeEE SYofA Aldiofl o8 A 271 =3lar, WA 300-900
sq m22F == 7REAES] 1,0007) olate] AERE FuEe AZE HAVRREE SFE HA
ZheEET o 23, SkE W] tATRSE R 1,5004,000719] EES a3

- HOJF (Convenience stores) - THFRE 55t T 7RRAIEe] £, BT o] 52

g, A=A SHETL 2 7hE 4], Aol 2X 1elw £4E 2 58 wjet

jng)

>

g2E A4 (Food/drink/tobacco specialists) - 3t $59] A& AE3el= 4584 A
O

ColE B, B, A, e wold, e 5

o
i

- =9 A (Independent grocers) - $HY -2 71 o)A} (109 ulgho] ASSHAY &%9351H=

R, FE EAYOR AFo] A ulFS A BlelA] Ak 509,
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Lt MA AZA00 AE

A1 A7 Qlouz AA AlEAuAEe] Heket

EuromonitorAt 25 WO &2 527=-9]

3L
Al

oAl

<JE 4-1> M AlSA RS2 iHE 301
(T8 Ao &)
200244 20054 20074 2002~2005 2005~2007 2002~2007
A= AXE ATE

A 2,701.5 3,559.9 39226 31.8% 10.2% 45.2%
3lo]FHulA 383.5 580.4 705.1 51.3% 21.5% 83.8%
77HuA 986.0 1,182.2 1,288.3 19.9% 9.0% 30.7%
&elA 130.9 207.8 240.0 58.7% 15.5% 83.3%
TR A 707.2 880.9 943 4 24.6% 7.1% 33.4%
AEFE AEA 346.3 433.1 4557 25.1% 5.2% 31.6%
7|} 147.6 275.5 290.1 86.7% 5.3% 96.6%

Z}& : Euromonitor International, World Retail Data and Statistics 2008/2009 (A7),

F1: R AR o 51 AFAamE vjeds g S

21 AFAMR-EEAY mEHS AE0) oy} vjAlEe) gufjdo] FHAkE FHY.

© Euromonitor AF&0]| QJFH A|A] F8 527]=2] AlEZE A
of| A 2007 3% 92269 GHR OF 45% AJAEHL
- AA XA ARRS Al AR Foluk 2005 tiH] 20079 ARE 10.2%5 2002 ﬂlﬂl
20059 AAE 31.8%2F Blas] HdE wf AlA AlEar] AP AES tha w3k Sl
- AFan dedE A, 200219 tiH] 20079 AFES stolHuRlo] 83.8n2 7Y é';—
i, 1 FE o] Eelzde] 83.3%. 2005 ] 20074 o, stojsuizlo]

2502 UE JHERThE YRl 7MY Bi, ARE ARH 4Bl 1Y R,

o AJARS 20029 2% 1,705 &

=2 O
ES Hoke

_\2

(2] %)

(218 4-1] 2007 MIEHI A

AMEA0 2AEHE O

i
(=
ot

A}& : Ibid,
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0 20079 APBAT) A thEolA 2 ABav) gleE il AAshe HlES AvE, 4
ulo] 330 A O IS ApAshe], A7 AP 2400, SholotulA 180, AlRE AR
12%, 718k 7%, S5 6%E AHAIE:

- A aolA] fpiulAle) v Hlge] by g, 20029 SrinbAle] W o] 36,500
A 20070 33,0002 TEHIFE TSRS, T oo At ARYTH ARE AR )
Z vlgo] Ts| FASIT 9lg. W stolmnbAnt Belye] e lES A&H oz St

al9te.
<H4-2> W AZAMEY tHEM
(&9 - A &=
olET MAE:
20024 20054 20074 <
2002-2007
| 83.93 117.13 154.35 13%
51| 811,10 975.17 1,064.61 6%
o}rJo} 729.4 914,03 993.06 6%
S Aol o} 43,01 71.27 72.74 11%
4 993.11 1428.35 1581.18 10%
oz g7} 40.96 53.9 56.63 7%
A& Ibid,
(9] = %)
2002 2007

A& Ibid,

o S AFa viEds AuEE, FHo] 7P 2 A dAL il FE ol 5%

ulok otAlol 44,

V. AIA AE 2vleAd @8 105



- 20079 Al anf miEe] tis 7 S ol AlAl Al A 40z 7P A ZFAJst
27%, OFA|o} 25%, HH] 4%, QAo o} 206, o7} 1%= FLAIH.

- duls B Al 132 b ol Agstaon, eollolel SE 2k 119

<H 4-3> 20079 AlSAMNRSE IS 29 1000 =)}
(591 : Aol =)

=2 27} 2007 2005 2002

1 | = 872.33 802.76 (1) 663.39 (1)
2 o s 311.86 330.66 (2) 284.58 (2)
3 = = 291,96 251,49 (3) 187.31 (3)
4 z g o~ 264.39 241.2 (4) 186,44 (4)
5 3 En 242,43 223.89 (5) 156.38 (5)
6 = g 216,24 201.91 (6) 141.69 (6)
7 of # # 136.33 132,05 (7) 92.50 (7)
8 ol = 128.55 118,64 (8) 87.26 (8)
9 g A o} 128.14 83.49 (12) 39.33 (13)
10 Eal: | 119.47 110.20 (9) 73.41 (10)
14 3t = 61.20 50.67 (15) 34.39 (17)

AL ¢ Thid

0 20074 7|EOE B AFAv|e] 49] 109] /1S AR, vao] 87239 Wel= A4 2
W 72 olof U, FE, my, @3 B e, I, Alol, 2

9l 0 F A
Ao GBI QL. o] 10745He] AFEAujAA ] s2AhTEO R HAH| AlE A AFe] of

- 200265} 20050 A EAT) Ul oje) Hlas] Kok u, 1915 8971x 9] S0l 4
oEL Ay FAolr} 20029 13Y0fA] 20059 129]E, 2007Uo= 992 AN 3192

=

Aé Jé}

rlo

07¢ AZan] tj&L 4HA2 3w, 2002 179004 20058 1592 A& o072

e,

Ol

106 AA AFAR SFEA 2 AU S AT A4 A A7



<Gt 4-4> SEURA0E 2 Lk AEAN SN 4EE (2002-2007)

(T4 %)
Z @ Lt 2t MEZE (% real growth 2002-2007)
1 = Al o} 08.57
2 = o} z 60.84
3 2! = 49.99
4 = n} Y o} 49.82
5 o} = al =) = 44.1
6 = = 34.62
7 Els gl o] Al of 26.84
s o} o] 2 = 20.4
9 Ab Y o 2 ] o} 19.55
10 == ] = 19.29
16 3} = 15,25
17 ] = 15.14
19 3 = 12.77
24 z - 11.32
28 ol = 9.19
38 = o 5.28
39 Ea = Sl 4,60
44 o = 1.96
47 o] 2] z] -0.96
48 x Z E -3.09
49 Ll = & = -5.25
A& Ibid,

o 2002\ thH] 2007'd EWH7IACR & 9] 107423 8 w71 whE AEES AT EY, o
Aok7E 6om®E 7P 7HE ARES B, dolkedl, =, Fuhdol, o2 e S
wog TR NIEgTA A A TEe] AFamAlge]l 2 S B
- T oF 15%R =t vl o] AAES Holn] o Fa AX w7kEd HE &
Al AL A

olefe], my, UIRCY AP vlolUAR oF Fle] ABAMATE Fa LS,
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<H 4-5> UIsE #rHOBtOl = Hist

(k] wint &)
2002 2005 2007 2002~2005 | 2005-2007 | 2002~2007
HYE HEYE HYE
Ll 19,550.3 26,402.1 36,255.5 35.0% 37.3% 85.4%
E50) 313,792.4 350,255.8 363,719.0 11.6% 3.80% 15.9%
o}rlo} 189,914.9 267,170.5 300,243.4 40.7% 12, 4% 58.1%
olz g7} 46357 9,883.0 11,1387 113.2% 12.7% 140.3%
Q AJoFo} 26,197.1 44,059.0 45,338.9 68.2% 2.9% 73.1%
¥ 431,955.2 484,478.7 531,629.1 12.2% 9.7% 23.1%
A& ¢ Thid,
o 2007 FemulAL] HlEE 0] 531690 208 AR TP &8 folA A
AZ s wjE ZolA 7 2 B3-S AR|ElaL Jout, srujupAin]Eo] A)E A Zo] A
A sh= v W3 FolE AHRYE §ASHAY AF TAsk= FAIY.

- Hule 20029 jH] 2007 85.4%9] &2 JES HY.

- @ AloFoR= 2007 A AlE A4 diEol A FEub vlEo] XS HlFE 610 -
== 5. 20029 tid] 20079 AdAEC] 73%= AJYEC| w24, 2002 thH] 20059
L 68%E 1 =tk 20059 ] 2007dl= 2.9%E AREo] FAE] 7HAadh

2) sfolmof

<H 4-6> OS2 ol0lHOBtol IH=%Y Hol

(4] 9k )
2002-2005 2005-2007 2002-2007
20024 2005 2007 NEIZ NRIZ NRIZ
=X=3 o= o=
] 11,4361 17,729.6 25,736.6 55.0% 45.2% 125.0%
HZzn) 139,784.2 199,695.9 246,048.2 42.9% 23.2% 76.0%
o}x]o} 29,263.4 59,298.2 84,605.2 102.6% 42.7% 189.1%
o} g7} 334.7 786.4 987.8 135.0% 25.6% 195.1%
S Alofr]o} 26.6 - - -
57 2027269 | 302,936.4 347,664.0 49.4% 14.8% 71.5%
A& Ibid,
o so|HuAe: BE thFolA tjS- & JFES B E5|L} ofXlofellA 2002 ] 2007

ol 189% AJAFSH

o= AE]

oAM= stolufuizle] AFAIZE ALEL U=

w9 0w, ofn] Sto]uuo]

=2 v

H=zn

Hlohsl B

I} 3

108 A7 AEA

F A AR

Fid



- QAjolol= stolHulS AHEH S0l sto|mulzllo] EAsHA] kil AT oflA]
2007 dHE HA ==

1) R
) ABEANGASS S 24 W 22Y HE 290 TR HRAZ AW 4
Fao) AASS 47 WolAl A 190 il §4 AAS FYSIE 72 a4t g
- 2004 71F HERSE A2, Hlam 27t B9 g g3 U] A% Al glof

20t 71dell &%hs0

2T 59 AA AATE A FAE Bk Al 7 9ES /\HE—‘% A A, AdH
thorsl, 7|9 ¢l2x B3] 712H ujE ARS £ 2o ATE o=

2ol TS} 2t G55 AR E o Fuul AldoA= *J%’% 571 Ake] b slgo]
80%E HolAl Uehe AA] o= 2m Y] deheo] oAl fgdAlolA 9] 1ol ot
Fomy 2] AAZQL Aujgo] AR QU532

2010Q71A] 9] 107 Alms 2 gAIES] A AhiaS 1049 5ol 37%0014 60%z S7F
3 Zoa =AY 9o Aol amjiAel FtEFEL AAHG-RO] 7.2%, WER(Metro) =

1.9%, 2AKAuchan)S 2.9%S x}x|a} 33)

<HE 4-T> R} =K ALEAN S 2002, 2007
(&) ¢ 4o e

20024 EIES 20074 H|=
S =~ E g o} 18.28 1.8% 26.47 1.7%
] 7] o 26,08 2.6% 41.35 2.6%
' 7t 7 of 2,19 0.2% 3.74 0.2%
A =2 7.54 0.8% 13.11 0.8%
5]] u} =l 12,59 1.3% 20.70 1.3%
ol = = 11,19 1.1% 18.16 1.1%
= 2 E 186,44 18.8% 264,39 16.7%
= o 141,69 14.3% 216,24 13.7%
a 2] ol 10.84 1.1% 18.93 1.2%
3 7} 2 8.89 0.9% 14.23 0.9%
o 4 W = 9.69 1.0% 17.94 1.1%
o] 2 2] 92.50 9.3% 136.33 8.6%

30) 2012 FFREME wzyge Fhze Tde] KWEZD S, FFAINAEHI] S pll4,
31) 2012 SEEUS, WEgs IYPZE, ’%—%F/I EZE XS, AR~ ENHE] S, pll6,
32) 2010 FERIAIYL, =R FEATE, WLABA AL, p.240.

33) AFEAe] dAek v, A, ‘ﬂ’&g—&’\h p.285.
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20024 HIZ 20074 HI=
u 2 & = 30.19 3.0% 41.29 2.6%
= 2 4 o 14.50 1.5% 23.30 1.5%
= = = 27.94 2.8% 4415 2.8%
X = F 7 13.66 1.4% 22,21 1.4%
2 8 Yy o} 4,23 0.4% 12.89 0.8%
& Al o} 39.33 4,0% 128.14 8.1%
< 2 o 7] o} 3.27 0.3% 6.66 0.4%
EN b el 73.41 7.4% 119.47 7.6%
T 4l ol 20.25 2.0% 29.60 1.9%
P 2 Ea 27.25 2.7% 35.33 2.2%
= 7 44,48 4.5% 63.88 4.0%
© 3 g o Y 10.30 1.0% 20,24 1.3%
S| = 156.38 15.7% 242 43 15.3%
fr # 2 A 993,11 100% 1,581.18 100%
A}& @ Thid,

o i 257l= AEaml AP 20021 99319 FEoA 12 58129 DR 59% U=

- IRATE 2,649 B, F=olz4249] D, HUo] 21629 iR TP 2 AS @5kl
O
=

AL, 71 FHE olof olgjz], 2Alol, AFQlo] 10009 BVt He AME @95l s

o O

(& 4-3) Relol AZEAM e HE HIS 2007

A& @ Ibid.,

0 2007 4% R 147 AE Auiage] Qe wEe Awuy uule] 34%, slol

Sub 200, AR AP 19%, B 1406, HEH 1%, ZIe 268 AT 92,

110 AA AFA% SFEA 2 IS A4 A4 AP A7



(9] = %)
W 20024 20074

63 62
54 54
38 38
32 31 31 31 3 33 3130
27
4 2
|| -
N {/ X DD
,@\/’} >/ \@\@/ ,8‘ %0 \\§ NP db%
\)/\% v
(3/
(8 4-4) 7&l =10l AZAMUM ~HOEBY iS00 XiXlok= HIS
A& Ibid,

o §Ho 8 14/=Z AEEH, fHuplo] AE Al wiEoA AASh= HlFS Bt
35~60%0] &at
- 20 F1 =7FEolA 20028831k 2007 d2] frEubAle] HlF HS) Fol= fAleEo | AY
frasto] fol AZamolA FHupl ZIMJEE HQ
- Yrielel EHE] A9 fuuFlo] ARR|sk= HlES 10%H| TR R AR By Atk A O
HlE2 41%, 4%= thFEo] faa7iels gl Algan Sl ol Aol 7MY =
< v AA9h
- oJgfje]= frEuplo] AlF AmjofA XAJk= wiE H|Fo] 200210 2%2] 4ol A 2007
| 3302 7HY w2 A4S oS

V. AA AF v 3% 111



(9] %)
20023 " 20074

4141

34
314,

27 27
24 24

1919 20 2019

1515 14 17 1616

NN N
@' (/ \’74,} ‘(&\ 09}\0 0/\()\/&\0\/0\]-‘/&%

N X
B S o z %X P
4
o)
(O 4-5] R =I10] AIZAMOIA ololHOE! 0HE01 XiXIolk= HIS
A= @ Ibid,

O

O A vzl A stejHupzle] HIF2 of 20nR vl thgo 2 2 HISS AR

- mapa slojainAe] W] 41 R T B Wvl, Weks, Wlet 1 RE o
LIS >
- % oA stefmuzle] 2Asl= BlSo] ZA SV

Skt @7he) ejAlofel At 4B
LAY S SR AL aste,

Kl

(9] Ao &)
W 20024 " 20074

87233

62.79 97.07 8492 95.21

ZHLCE

1=

AR o=

(& 4-6) |S301 =12 ASEAM IS 2002, 2007

HJE

A& Ibid,
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o BZulo] AlEAul AR 20024 8,111 YEollA] 2007 12 646 T2 oF 31% A3

(2] = %)

(Og 4-7) S30[°] AZA0H Ui 0H= HIS 2007
A& : Ibid,

o HFuAAolA AlBEAulEE uFelA Am Ao ulFe] 7 A7 ek, ol
wA 3] AFEAO] g0l 47%E AX|shn ] WS,
- n)=} Aehs peale] ulEe] Zbg A7) tehd,

- Fftehe] 9 ARl oA XHSHs ulEL stolsiubile] el W, AlRE AEH

o] u& HlFo] 18%R the Wl Hla) L.

(29 - %)
2002 " 20074

35 33

11

FHLtCE AR o2
(& 4-8) |S301=301°] ASAMUM A+HOBY HE01 XHKlok= HIS
A& Ibid,
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(4] 2 %)
W 20024 " 20074

FHLtet =E! o=
(8 4-9) |S301=010 AZA0H0IA otolHOEY tH=01 XHXIok= HIS

A& Ibid,

o BZuli 2002 Tu] 2007 AEAURECIY FHulAe] viE uFL sleksls why, slo]
wrlAlo] Aubaom A5l 9L,

- B3| w2002 o] 200709) AlFLuREe A srHubAle] ufEn|Fo] 43060]4
3700 SYee uh, slolmubAe oveld 2062 ARSI,

Bgn)e] AF 20 7Y

o 2009¢ EBFu] AlE AufdAlE Wal-Mart Stores, Kroger Co., Costco Wholesale Corp.,
Supervalu, Safeway, Loblaw Cos,, Publix Super Markets, Ahold USA, Delhaize America, C&S

Wholesale Grocery =0 & mj&o] =2

114 A7 AEAF 5324 2 2230 918 342 AN 97



<H 4-8> 530l AlE A A9 1091 I
GEERIREREL)
29 2 z s
Wal-Mart Stores A 3,395 258.5(E)

1 | EukE A= 2,600, At 397K), dlolFEr(v]E 1467H), vl =AE (M5 A7)
Roplelh el oF 5262 AN A UGN 9974, Atch e Rollelst hEel oF 190
A%,

Kroger Co. 4,397 77.2(E)

2 | ZEAs A 9 Bg wEResrn, BRI, FEAEAE G, 17 FdeeorE
E3e HolH Fujde AR ufe suE xFAEY 1F FLHENFS 1%ET FL
Costco Wholesale Corp. 544 72.5

5| ZAED OEe LsUT gl S T 7 el heols THE ARE - AE - AUNE - oo
F - 7Ede AARdY 3% AAF %—“H%P/I 78%= A=Y FE2EHICGIRE A 39871,
15%= MFFCEELFEAE 7570, 7% 3= - - g - Elolgh ol ﬁé 12 39700 2FAE
Supervalu 2,491 45.0(E)
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1 B33 g3 5" A= 7Y s

7t A9 500 7|¥e| 2IiH 2

o FA A ABAFE o] AN WFEHe| Ui AE7Io] A AEALLS At
o 729,
o £

3] wl=e] AETIde] Al AEAIE FEstal Jle AR

- Forbesof| Al 2F3EgH AlA| 2000t 719 <=¢)(The Global 2000)5 HH, AlZA| 2% Hof A9
sotl 71ollAl wl=rel Q= AlE7IYe] 197038 = 7P WA, T thgo R

HAEe} dto] 27 3760 9] &R W AR LER.

= 570(10%),

(9] : A
19 (38%)
16
5(10%)
3(6%) i 24%) 2
Ol = Az HAm 9E  mEta [ EH2tE J|E}

27}
(O 5-1) MIAH A9 5000 ASHZELACl =01 23 (200849)
A}& 1 Forbes, The Global 20009] A}25 713k

- AlZA 2 BHof AF9] sotf] 7|9 ZrPE wjEols) B E wo n)2 AZ3A) 36359

43) Forbese] Global 20009 Uke: wl&o] ARt 2 7]9je] AFaa viZomyr e T Algel g &
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R A sot 719 AA wiE FAe 4%E AHA|staL glom, FHE ojo] A9 A
AF (1,0309] &, 11%), UEH= AEZSA} (7649 Fa, 8%), G+ AlEIAL (6019 G,

79%), 12|al A AESAN4269] EE, 509 & 7Skl Sl

- 53], 292 digd 119 71l flsolle E=relal diedlrt Al sodl 71 viE &
Nl 11%2] AAT HER T 7|Po2 AN 7H 2 R E Holal 3l

7|EF =7t
28%

oj=
(248.23)

893.99 41%

CEEEY (36352
uz
5%

(4264) o

7%
(60.19)
(1 5-2) Ml &9 5000 ASHZEMCl =IHE s B3 (2008H)
A& @ Ibid,
Lt &% 500 7[ge| tHEY 2=
o 9] 507} AE719Y hEE BES Bl n|Fa WALS A BE) Ao 237 (46%)
o] 71go] qlow, 11 thao R { o 177l(34%), Ui, Ak, Aot & EFF

ofoll 87H(16%6)¢] 7ol FEE o] Qe Ao AR,

(w] -

23 (46%)
17 (34%)
8 (16%)
l 1(2%) 1
| | .
550 OFAlOF =ho| 2 M| OfL|Of

<& 5-3> A9 5000 AZHZEAC HsE 25 (2008H)
A& @ Ibid.

A Fojelol] sl AFNEY AR wloke tha @A e,

A9

Sk OFA|

70

138 AA AEAR 5324 2 AZUE 919 RN AN 97



- AF9] S0 AEAEGAL S Fo

50.3%2 7FY =2 H|ES Holil Qe HE o]

HES WGk W), B50] Kool

1=
N
MN
o
fr
2 g
zlo Hu
e

o] 37.7%, oFA|o}7} 10,605 AR5}

0O].0
i

o 7199 & 7IEe® Heks ul AlA sof AFAIE7IYGe 72%, EY VISR 79%7F vl=
I Ao AT s

s
37.7%

s=q| (347.41)

50.3% '

(463.35)

(97.60)

7IEt O
1.4%
(12.63)

(& 5-4) MDA 491 5000 MESXELHOl =2 IS F3L (2008H)

A= : Ibid,

Ch MA =2 AF 71" =W AF 71

O

A1E 7198 o2 ARY] 713t 2] FE 3R] 983 ForbesibiollA ZAfRol o8k 2008H
71Z&0 2 A2 100t 71g0] Eol7k= AE FAM= 27l FALE NestleZ} 329, UnileverZ} 79

912 71=akn .

o AIA AE AFANA AFE 1U7e] Fu| ARt an B4 2 A 71de] 4F RS A
SR RS T gL,

V.o AA AF71de @ 139



<H 5-1> MIPHI 491 1000 ASKZEIM &9 (20084)

=0H ol
= S = (o) o)

1 Nestle 29~ 103.01 16,91

2 Unilever dg=/ 9= 56.44 7.00

3 Kraft Foods ElEa 42.20 2.90

4 Coca-Cola Hl= 31.94 5.81

5 PepsiCo H|= 43.25 5.14

6 Anheuser-Busch InBev * w7 22.41 1.79

7 Archer Daniels w)=r 78.33 2,52

Danone A 21.18 1.83

Diageo * o= 16,12 3.03

10 SABMiller * 3= 17.06 2,02
Foe WA IS UE gag AU /1YY,

A& Ibid,

© Forbes oAl W3t AmE ZAZ AlA 9] 100) AEAZYAY =95 BH Nestler}

20084 7|#o 2 ufjEoo] 1,030 2 =X|9] 19E Aol )3, I v 2 2 Unilever
7} 5649 R 2915 7|ElaLl Q2. Kraft7} 4229 EEE 3¢5 7|Satal 24
<H 5-2> 01=9 &9 100 ASHZEIHMl &21(2008)

37 HAE N 2008 oA 20073 0jZ
22 | =9 e (igicia) (igicia)
1 4 Nestle 26,447 23,300
2 1 Tyson Food Inc, 26,325 25.246
3 2 PepsiCo Inc, 25,346 21,186
4 3 Kraft Foods Inc, 23,9560 22,876
5 5 Anheuser-Busch InBev 15,571 14,159
6 6 Dean Foods Co, 12,455 11,821
7 7 General Mills Inc. 12,100 11,093
8 8 Smithfield Foods Inc. 10,726 9,749
9 10 Kellog Co. 8,457 7,786
10 13 Coca-Cola Co, 8,205 7,761

o ol v FAlA AR e,
A}& : Food Processing, August 2009,

44) 7P FE7F 2 3709 2E3Ak] Nestle, Unilever, Krafie 34} ¥ 2710 @43 A48 o) H A
Ee AT AR UL,

1865 ) LTl Slo 2912014 AU Nestlel frob G AFol FelabAort S, g A o
2 Sefetel @A) A Heje] AFIAPE Hglen), o¥s] 2] A AFel ASAe R FeET .

* 19039 APE FAWZEE ARl A= EviARlE AIFRRIAL o] Zlo] Fell Kraft Foods® Adste] Alg-e &1
o MEAel HEIL 9,

* Unileveri= 1930\d Wd#t=2] vlrlel 3]A}Q]l Margarine Unie®} 3=73JA} Lever Brothere] oz A7y A
Unileveri= A1E=2]9] ofo]x3 83} {2 AY2ks]A}). (Chris Bolling and Mark Gehlhar, “Global Food Manufacturing
Reorients To Meet New Demand’, In Anita Regmi and Mark Gehlhar, ed, New Directions in Global Food
Markets, ERS/USDA®| A55 SHZARAT2A Woet 25 A&3h)
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<3 5-3> = A9 1001 ASBMZRAM &2 (2008

=2 A Oj SOH(EHTLR) OfE2H(HHDIEE)
1 C] ALAG 2,633,964 2,010.66
2 FAEF) 1,675,848 1,279.27
3 SE7(F) 1,251,726 955.52
4 SU|A ) 1,244,746 950.19

5 ZHRAASE(F) 1,181,421 901.85
6 FA2E(F) 1,160,929 886,21
7 ) 920,279 702,50
T Z2PIHF) 783,375 598.00

2#2(F) 558,431 426,28

10 e A ) 551,878 42128
“ﬁ’% 1091 g9 &R A 11,962,597 9,131.75

quoH ] LH_/;L\L}UHOHJ,]_ P .:Lon 0 61—{5]— x].go]_
220 ) A = B WEAE AT
Z3: 200849 128 319 HE wfjuj7|E $2-S gl Us el shakel
AR ZF SAF 20081 AFYEILA,

o =l A 107 AEAA ] &= 2008 CAIGAIBO] 22 633 Y] o] MiEdE &9 1
A5 7I1FIL Jlom, ojof FAfo] 1= 637H e Yo' 295, L5717 12 235W Y Yo
2 398 7158

o AlA AE7193 vlastd ¢ ALAZE] viEHo] of 209 22008 7] R Nestle &
N O] S04 1 o] BT
- Forbes;ii 20007} 7|95 A1 2 HldAle & 8271l 710l 23] =t olF g= 64
A =91 1,635 E 7153k

o Ul A3l 1071 FA9 s TRt F59o] 919 222008 7]%) 2 Nestle W& 12
105 1 0] Al oF 2 A= =) 45 7149 e e 2k

B 2008 OjZH (A ASHR)

103.1
564
42.2
21.2
. 20 9.1
' | I
Nestle  Unilever Krafts Danone CJ =L|| AFQ

MEXS 1071 SA
(12 5-5) DIl Al&E0120uk = AlE012i210] & Hiuwl (20084)
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2. AE7|49 sl A1 g s

o U El f] /NS T gl A R0 T 437199 el A 159 @R

Hi ofajel, gielol|g}r} 2| o2 Fo] o] FofA|il Q5. 4)

- AIAIERL 71991 Nestle:= & 897810 AF3|AE FaL Q=] o5 60%7t S0|et 532 A
efet Aol ABARE FIL 5. 0% oFAlok Aol 2370, 2hdotH2|zt 2| Hef| 2071, of=
27t Aol 107]9] AFRJARE FaL 1ot obAlot Aol 7Y W2 ARARE Al .

- Nestleiqh o2} t2o] Thg 7|45k obAot A99 & A& ¢l ofAloF A%
ARAE 7 el T 3l

- ¥Q1e] FEI= ARt Aol AEsaL A

o upebA] Aolla] WAEhE miEdEct =Y AN WAShs ] BlFe] F.
- Nestle= 229 APFo|A sk W& vlFo] 98502 the 4% 7]l B3 453

Fon 1 F& 0]o] Unileveri= 96.2%% 7|E3taL Q2.

wEA HEVGES V1T Aol Ut 27 uhee] 22 AgelA WA E n)E
o W A v vFHT X, le A e Ak AF/1AT S 2w A

Ao) u o] s oA Holdi Ao BAE

45) Heinzie A|2JS)} 9l 2 el wow AR Aol e SR oplolulug Aol FAE A%en
Slovl ofgzlole] Femerot Bol, £, oo, SHH OB AUGAS Holen e dwel HEAL #4
F BAtola} olo]2ARH fol2] AZIAI Meijur= QIEUAOLe} BiTel] ASIAE A3t Fdol 11&e i
< v}t )L (Chris Bolling and Mark Gehlhar, 2005)
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<H 54> M F U=A AIE)|A9] ol AR XE 23 $12H200619)
] S0(2t RS HMelst X[l FEst
DH%O_I’“ ) 7(| = ijl." =44
2 A FE E;iz) }El—r AI’“EHEI:(‘V)S)
= =%
=42y T 514 OfAlO = of=a|7 <
=t2]) I FAlo} ol =2|7}
53 23 20 10
Nestl PNCPN 80,594 89 , )} } 98.5
e i ’ 600" | (430" | (38%)" (19%)” ’
38 18 12 8
Unilever o= 52,121 81 96.2
(47%) (47%) (32%) (21%)
PepsiC ElEo 35,137 58 29 B 10 4 40.8
Sil , .
epeo Gow) | 2% | (34%) (14%)
31 13 13 5
Kraft Foods n 4,356 62 2.7
oo = 54,:3% ’ Gow | (42%) (“42%) (16%) 3
Mars T ElEo 21,550 57 2 . 6 4 %
ars In , n/e
ars e (429%) (58%) (25%) (17%) 4
18 11 4
Danone =z 18,503 48 o 39.0
(38%) (61%) (17%) (22%)
Cadb 22 10 5 7
cbary e 14,574 46 i 68.8
Schweppes Pls (48%) (45%) (23%) (32%)
Assoc British 3 3 0 0
= 11,766 14 50.1
Food Plc (21%) (100%) (0%) (0%)
12 6 5 1
General Mills Hl=r 11,640 27 31.1
(44%) (50%) (42%) (8%)
20 10 6 4
Sara Lee Crop u|= 11,460 43 42.4
(47%) (50%) (30%) (20%)
Kell n) = 10,907 36 b 5 6 ! 32.6
oS ’ T e | 3w | @) (7%) ©
1 1 0 0
Lactalis ELIEN 9,861 13 55.0
acts ° (8%) (100%) (0%) (0%) >
Hei H= 8,643 30 12 s g : 50.3
VA s .
o G | e | am | am
0 0 0 0
F o 7,363 3 62.
erere s (%) (%) (%) (%) ?
Campbell S n)= 7,343 19 / 0 ! 0 26.1
ampbell Soi , .
P P (37%) (86%) (14%) (0%)
Hersl )= 4,944 6 i : 2 0 74.4
ey ’ ’ (67%) (50%) (50%) (0%) :
Wrigley Jr C w)=r 4,686 35 7 8 0 ! 62.7
rigley Jr Co , .
Y o) | (%) (%) (119%)
F 1) QR A= mjEdo] A=) 2 BAEY] Qo] 0|5 2006Y 12¢¥ 29 FHEARE Hgale] vl SR g

ARt A=Y

2) A} Qs Frte] B

55 ol
3 11500 = %5iek 43 olelel el

5) A= olele] Aofelq WasEt vjZole] u)%,

Z}& @ Euromonitor, World Food Marketing Directory 2008 2] A&2E 75

NEF ko] 4/ AT BT 2t 4
) 1500 - ot Klok@Rlotlalzt, olzelzhAlele] 2158 ke 4/ Hnlet 4

olele] x)efof 2% =7le] 4
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o Lulel 9 ole]o] Ao ARAE gl MET 7ddrE mEde] A HEhd.

100,000

o 80,000
=
OH
—

8 60,000
ot
Ct
=

2 40,000

20,000

0

o ERk TUSIE A} 1 A1)

- Nestlex= 28719]

0 10 20 30 40 50 60
=012t fE= Mefet X Q0| R=|AE & =712 +=(H)

(18 5-6]) oHRANE Z=nt MHZ2 O] 2HA|

O = A<
=42 352 5

AL 71| e] S 7HR] AL 89702006 7)) o) A&Ekar

si7lel] 22709 A A IElE AT AESHAS
FE A hE ot PAE  AETA S0k AEFTL 47t BeSS fEd] o 2

o)r A [e]

et A 2 s St

Q1o Unilever

chakt Ao AEFEA 1 0] EAS BEAZ S Uk AES /T 4259

1
7) W] AAFOE W AF] FRoF chpsha

35
Y 30 -
=
7t
B 25
n
3 22
o 20 7
~ Dan::. 17
T CIE B L5 ® M4EFHE D2l M4
%= Campbell Soup Mars
10 4 Hershey 0.7 11 12
g 0.5
5 * /
errero
0.7
0 T T T 1
0 20 40 60 80 100 120
ALAE & =712 =01)
(218 5-7) oHQIAIE =0 A& Ao 2
Z}E : Ibid.
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o A o AEIASS Zud de sk AA 2e] Ao AEs 9l

FE e THIAL I A9 B4 S AlEe dulishal 3=

o e} olelet A BAHEe] ME BEE FE 4 9l Aol obd. Nesterhi stejetE @

T

ol

o 54 AFER 2 AEIArY FEAR] B H

M

|

- Nestle= AulQl 3led g HEO|A Unilever= olo|AmHy}

H=
= A= o ekl AReIA =2 A diee AT 5= e Alo] ofd.

A7 F=oll, PepsiCo=

o =
o
Savory Snack F-2]4], Danone FAJEOA, Marst= 2330 A 22 7 AlEo]

A Ee RS Boln gle.

<H 5-5> 491 61 AEalAel ABIEINelE MANE B7E (20064)

Nestle Unilever Kraft PepsiCo Danone Mars SHA|
79 27.94 0.39 53.0
== 222 0.3 2.37 24.9
2= 16.67 16.7
W o)A 2 1.73 0.33 0.09 2.2
fropr= 17.6 0.1 0.22 3.15 21.1
ExY5 0.57 0.47 0.46 0.5 0.11 2.1
W AE 0.86 0.11 2.15 3.1
== b R 3.69 5.12 8.17 17.0
FAIE 2.7 2,53 3.51 8.7
Az=AE 1.56 2.3 2.75 0.3 1.0 7.9
WEylg A 6.65 3.21 2.28 0.17 12.3
olo|~=m 11.6 14.98 1.31 27.9
Z=IF 1.33 1.38 1.83 3.9 2.46 10.9
2RISR 0.3 16.13 3.23 0.08 19.7
i 1.37 0.97 0.09 2.4
A 0.21 10.32 0.38 10.9
s}E} 2.98 0.17 0.44 0.11 0.14 3.8
FAzEAE 6.28 1.76 4.67 0.38 0.11 13.2
TRt N 3.33 8.9 3.14 0.88 0.11 0.95 17.3
2~WHd}(Snack bar) 5.16 0.31 1.76 6.99 0.67 1.85 16.7
Ay 0.45 4,12 0.87 0.18 5.6
Savory Snack 2.04 25.73 27.8
A& @ Ibid.,
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N
zQ
1o

I
o2

A AEAROIA AE 71950 %ol AQshaiol atet el Aloke] 91 AEUAS
o
A2e BASE A5t BALS SejAl7l Hekrrhs 7120] BASE st Yo

AA ofo| AT AJA|A ARSI = Nestle?} Unilever 7495 H W, 2000 Unilever7}
u]=r9] ofo]AT™ A|ZIF|AR] Ben and Jerry's Homemade Ice Cream= 153FA} NestleZ}
Hiagen-Dazs®} Breyer's Grand Ice Cream=r Q14=5}o] n]=t ofo| AT T AJAo A HAHEE A

FoM 2,

NestleZ} 2001 1]=£9] of b5 AL SIAR] Purinas Q13to] nl= Al oA A H4-&
= Sfisl yzkew, ofof th-g-ste] Marsw= A2 ofeks= AR SJAR] Royal Caning ¢

Satel Ag A AR S8 SUt M 4SS B3 719S BN,

Ul 7199 AR 5ol 20081 10€0] AlA] 19] ZA]714Q1 AEF|AEE 39 6,300 &
ol st 71dS

A7,

CALAIES Wi FE AFPAY ofyd Yeils AL FUE desto] v A%

=
o) A% WEHE g

<H 5-6> 20099 =R ASINI2A0l M&A Akl

Chalz | 27| = u|T
L
(Target) (Acquirer) (M)
)=, WAL, SRl 2 RSl
Pilgrim's Pride Corp. BS Swift & Compan 2,869.0
; i ! pany B7] A
Cadbury Plc Kraft Foods Inc 20,2219 | Y, A, 2ZF3 AZGA
A AzGAZA SR 457HE
Yinmore Sugar Industry co. | Bright Foods Group. 117.0 A
Oriental Brewery Co
. . Q, 5 o] wAZ=2PAX %
(Eopu=) Kohlberg Kravis Roberts & Co. 1,800.0 Bl o] WMFEAIAFA A
FS 88 z:ﬂ_ .8 ol A)Z
Alpro NV Dean Foods Co. 448.1 °= _ o
A=A
Shaw Wallace & Co. United Spririts Ltd, 134.0 olxe] dzmeeg AXF A
A} Capital 10, Mergermarket and McGladrey Capital Markets, 2009,
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5. A4l AEHZAAS AYELL e

7}. Hot Drink B&

1) M MA Hot Drink AR M2

o A AJA A& Hot Drink F-5-& A EH 2006W 7| Nestle SA7}F 15.26% H]-&2 7}
B A RS AT L.
1 tREC 2 Kraft Foods Inc7} 8,99%2] AR a2 ARSI Qe A2 YEhdS.

0 Nestle SA= 2005 thH] 2006 0.28% = AJAPAG-80] 2718t Ao =2 eI, Kraft Foods
Inci= 2005 ThH] 2006 0.15% AEF-&0] S718H9S.

o HpbHo| Procter & Gamble Foods Plct= -0.06% A|&--3-80] 7438133l Cadbury Schweppes

Plc= -0.07%, Hershey Co+= -0.01% ZFAsI-S.

<H 57> M AIE ERE (20069): =3 P&

(& 2 %)
company 2005 2006 Change
Nestle SA 14.98 15.26 0.28
Kraft Foods Inc 8.84 8.99 0.15
Unilever Group 473 4,73 0
Sara Lee Corp 3.75 3.82 0.07
Tata Tea Ltd 1.24 1.59 0.35
Associated British Foods Plc (ABF) 1.45 1.45 0
Procter & Gamble Foods Plc 1.38 1.32 -0.06
Melitta Unternehmensgruppe Bentz KG 0.79 0.85 0.06
Cadbury Schweppes Plc 0.42 0.35 -0.07
PepsiCo Inc 0.28 0.32 0.04
Hershey Co, The 0.08 0.07 -0.01

A& : World Food Marketing Directory 2008, Euromonitor International,

2) =l X4 Hot Drink A& M7=
o Jut)&-24] Hot Drink 7|92 AFH R 2006 7|5 Nestle SA7} 20,36%2 A% H6-& 19915
Sl Q2. SHAIRE 20054 iB] 2006 FH-G-8-8 oF -0.54 LA Aol S 29)% Sara Lee

S
Corp= 2006 A& 7.16%0]1L, 2005 thH] 20061 0.33% H-F-&°| 445192

o 2005¢ thH] 2006 Hot DrinksH A|%; H-73-89] Nestle SA+E -5.4%2} Unilever Group<
-0.03% A8}l

VoA AEZIdY] A% 147



<H 5-8> =il X0l AlY HRE (20064):

(9] - %)
Company 2005 2006 Change
Nestle SA 20.9 20.36 -0.54
Sara Lee Corp 6.83 7.16 0.33
Melitta Unternehmensgruppe Bentz KG 2,48 2.83 0.35
PepsiCo Inc 2.67 2.83 0.16
Unilever Group 1.4 1.37 -0.03
McCormick & Co Inc 0.39 0.4 0.01
Associated British Foods Plc (ABF) 0.35 0.36 0.01
A& @ Ibid.
3) 30| X[ Hot Drink A& HF2

o EZn]9] Hot Drink7|9S A X Procter & Gamble 7]o] 2006 7]& A& A
°F -0.33 #ax FAloll AU

Q)L Kraft FoodsXE 2005

(o]
gL o

10.18%2 192 3131 98 3}k 20054 ojH] 2006
29 Kraft Foods= 2006 7]& 9.12% Al A& AFA8kaL

| tjH] 20069 AR -0.43% 7FAdtge

E

UTFE’—‘
O Tata Tea LidAh= HFH[A LA ol HA A483=tl, 2005 tiH] 20061 2.86% 4
Asiete:
o HHHAQl BE5m]o] st=dga BEE AdAo] w3tEAUAY, AaFAlel S
<i 5-9> =30l K90 MY HRrE (20064): X=d £F
(9] = %)
Company 2005 2006 Change
Procter & Gamble Co, The 10,51 10.18 -0.33
Kraft Foods Inc 9.55 9.12 -0.43
Tata Tea Ltd 1.98 4.84 2.86
Unilever Group 421 421 0
Nestle SA 4 3.73 -0.27
Associated British Foods Plc (ABF) 1.52 1.52 0
Hershey Co, The 0.54 0.49 -0.05
Melitta Unternehmensgruppe Bentz KG 0.22 0.23 0.01
A& @ Ibid.,
4) S84 x| Hot Drink A& Meg
o AGHY st 7|9 A EEH 2006\ 7] Kraft Foods7| 14.28% %2 AR A48 195
3t 918 A 9F 2005 thH] 20068 HG-E-LS oF -0.11 A A0 Q& 29)= Nestle SA
2 20064 AAAES-E 14,11%01_1—_7, 2005 ] 2006Q 0.2% AG-80] A ]'8]—%—%
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o Al A& = 71U T

Foods= 2005 ThH] 20061 A%

Hho] shetAlef Sl

A AF

_IH:I
(o]

[eNe]

EREL

Ao g HoJZ] Kraft

H4-890] -0.11% 73438}, Associated British Foods+=

-0.01%, Tata Tea+= -0,18%, Cadbury Schweppes+ -0.26% 4~3}%3-
<H 5-10> MReE X199 AIY ERE (20069): a3 ¥F
(9] = %)
Company 2005 2006 Change
Kraft Foods Inc 14.39 14.28 -0.11
Nestle SA 13.91 14.11 0.2
Sara Lee Corp 7.97 8.29 0.32
Unilever Group 3.88 3.9 0.02
Associated British Foods Plc (ABF) 2.53 2.52 -0.01
Melitta Unternehmensgruppe Bentz KG 1.77 1.82 0.05
Tata Tea Ltd 1.79 1.61 -0.18
Cadbury Schweppes Plc 0.79 0.53 -0.26

A& Ibid,

o AfHel g

Skl QA 20054 tHH] 20061 Hf-a
AR -G-8 13.81%0]1L, 2005 thH] 2006 1.6%

o Agol A 71910 2006 A G A
20061 -0.03% FFASF AL, Sara Lee Corp= -0.41% 7rAd

980l 7RIS

lo=leN
AT .

H3 719 AEEE 2000 7] Nestle SA7F 14.11%=2 AR JA4-& 195

OF 1.66% Z7}8+9-E. 29)= Kraft Foods® 2006

, Unilever Group+ 20059 tjjH]

<H 5-11> sRE K99 AIY EfE (20069): XEdq 97
(4] - %)
Company 2005 2006 Change
Nestle SA 12.45 14.11 1.66
Kraft Foods Inc 12.21 13.81 1.6
Unilever Group 5.2 5.17 -0.03
Sara Lee Corp 3.91 3.5 -0.41
Tata Tea Ltd 0.47 0.61 0.14
Associated British Foods Plc (ABF) 0.24 0.26 0.02

A& Ibid,

o EdI AgYol B 7|0 Heee

NAE9--2 XAeHAA AR Yokl @

1 [e]
A= A=

AL [e)
2 4 U5

A ETH | Nestle SAQ} Kraft Foods7} 7Hd @2
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5) OtAlOF X[ Hot Drink A& H7E

o ofAJote] =TT 7| P AFHET 20061 7|5 Nestle SA7} 19.2%2 Al A58 195 3t
[e]

o AP Aol wold 7Idel 3l

FASFR AL, Meiji Seika Kaisha+= -0.02% 743132

ALEL oF 0.29% Z7F5F3S. 29 Kraft FoodsZ 2006 A]

=
3l Q)2 20054 tH] 2006¢ A
A o8] 20004 0.18% APSREFE°] 571510+

[e)e)
A

08 6.38%0]11, 20054

ORAJo} SI=R A AP HlFE2: Nestle SAZF F7-8tal Qlal, APl &3] = e

Z19e] A Aires 5L 3= rHold @Alohdot, misof visiA StEP A AlRo)

W

Al 2 Aes Hojy,

oN

<# 5-12> OHAIOF X199l Al

L
-

dr=

(2006A):

HhH ol 2005 7] 20064 Sara Leew=

0.04 A&+

[e)e]
e

(T+2] : % Retail Value RSP)

Company 2005 2006 Change
Nestle SA 18.91 19.2 0.29
Kraft Foods Inc 6.2 6.38 0.18
Unilever Group 5.14 5.32 0.18
Tata Tea Ltd 1.34 1.48 0.14
Associated British Foods Plc (ABF) 1.14 1.21 0.07
Sara Lee Corp 0.57 0.53 -0.04
Cadbury Schweppes Plc 0.36 0.39 0.03
Meiji Seika Kaisha Ltd 0.21 0.19 -0.02

A& Ibid,

6) 2AM|ot|OF X|24 Hot Drink A% MRe

o QAjolote] Frega 7|¢e Al HH 2000 7] Nestle SA7} 43,93 %&E A1 A0-&

=

=2

3

19]

. 20059 thH] 2006W HH-E-2 9F 0.06% 5718k, 291+ Unilever Group=

a1
20069 APFREfE 9.92%0]1L, 20059 ThH] 20001 0.14% A&FGE0] S716EAS.

Nestle At @AJohote] SLEY Aol 2HY] BejE Holwm glow], A A W

22 Selvhn

oL
AN

HhHo 20058 7] 2006 Sara Lee= -0.04 AR A

-0.02% st

Al

e Aoz By A 4719 7= Alelstal T4

X

o “

1% Aol

, Meiji Seika Kaisha+=
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<iH 5-13> QAIOHIOF XI%ol A& HRE (20064): ] F&
(S 2 %)
Company 2005 2006 Change
Nestle SA 43.87 43.93 0.06
Unilever Group 9.78 9.92 0.14
Sara Lee Corp 8.92 8.93 0.01
Associated British Foods Plc (ABF) 6.86 6.97 0.11
Tata Tea Ltd 2.5 2,31 -0.19
Kraft Foods Inc 1.92 1.91 -0.01
Cadbury Schweppes Plc 0.87 0.86 -0.01
Melitta Unternehmensgruppe Bentz KG 0.52 0.5 -0.02
Heinz Co, HJ 0.12 0.11 -0.01
A}& : Ibid,
Ll Z& AME

o A AA AR EZEAAE 7S Au R 20068 7]F Nestle SA7} 3.4%2 AR 98 19
£ Skal 1. 20059 tfjH] 2006 H-FEE OF 0.07% F715F9-S. 29)+= Kraft FoodsZ 2006
AP 2.48%0]3L, 20059 TfH] 20061 -0.03% AIEE0] AsHa.

o St=Raol: 1919} 2919 A Hf-g Aol7k 500 ol W whel, EAAEL] A HH
& AJo] A e Aow HojR,

o 2005\ thH] 20061 ZAF

At st 7190 B,

43 7199

<H 514> M M ARERREO06H): FAAS w2
(4] - %)
Company 2005 2006 Change

Nestle SA 3.33 3.4 0.07
Kraft Foods Inc 2,51 2.48 -0.03
Unilever Group 2.37 2.2 -0.17
PepsiCo Inc 1.78 1.82 0.04
Danone, Groupe 1.32 1.34 0.02
Mars Inc 1.01 1.01 0
Cadbury Schweppes Plc 0.98 0.99 0.01
kellogg Co 0.86 0.86 0
General Mills Inc 0.7 0.69 -0.01
Campbell Soup Co 0.59 0.55 -0.04
Heinz Co, HJ+B97 0.59 0.55 -0.04
Hershey Co, The 0.53 0.53 0
Ferrero Group 0.51 0.52 0.01
Wrigley Jr Co, william 0.49 0.49 0
Lactalis, Groupe 0.36 0.47 0.11

A= ¢ Ibid,
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ZZAE Al

o FultfFe] EZAAE 7S AHEH 2006 7] Nestle SA7}F 5.85%% A% A& 19&

o
3l 12 20059 M| 2006 H-GEL2 9F 0.05% =716FNS. 29+ Bimbo SA de CVE

2006 AJAER-& 3.65%0]4L, 2005 HH] 2006 -0.05% AJAFE-R-E0] A
o AAF el 10z 7] 9Re EAAE 719150] tol A glom, Belt B4 719
o] ZAfElA] ok AL Wolg
< 5-15> BOIKIY ANBER=(2006H): LHAE F2
(2] %)
Company 2005 2006 Change
Nestle SA 5.8 5.85 0.05
Bimbo SA de CV, Gruop 3.7 3.65 -0.05
PepsiCo Inc 3.21 3.21 0
Unilever Group 2.57 2.53 -0.04
Kraft Foods Inc 1.47 1.58 0.11
Cadbury Schweppes Plc 1.53 1.58 0.05
Danone, Groupe 1.38 1.4 0.02
kellogg Co 0.86 0.85 -0.01
Parmalat Group 0.75 0.49 -0.26
Fonterra Co-operative Group 0.38 0.38 0
Sodiaal SA 0.28 0.27 -0.01
Ferrero Group 0.24 0.25 0.01
Mars Inc 0.23 0.23 0
Hershey Co, The 0.22 0.23 0.01
Associated British Foods Plc (ABF) 0.26 0.23 -0.03
A& Ibid,

B2zu|f|So] ZAAEZ 7)¢S AE R 2006 713 Kraft Foods7} 7.15. %2 AR H6-8 1
95 3kt Q1. 20054 diH] 20068 HHE-S -0.06% HAdFAS. 29+ PepsiCoZ 20061

A & 4.6%°]31, 2005 thH] 20061 0.06% A|AHG-E0] 71519 3921 Nestle SA
T 2005 ] 20061 0.21% AJAE-G-E0] 271698,

o gu|tiEa nRIZIA = B AR 7|0l Al A=l led, A Aol A A
o] U] gh= Zom 2al
152 AA AFAF 5324 2 A230E 98 344 AN



<H 5-16> |S0IXS ANEERE(20064): EHME F2

(] = %)
Company 2005 2006 Change
Kraft Foods Inc 7.4 7.15 -0.25
PepsiCo Inc 4.54 4.6 0.06
Nestle SA 3.35 3.50 0.21
General Mills Inc 2,53 2.5 -0.03
Unilever Group 2.41 2.43 0.02
kellogg Co 2.35 2.39 0.04
Hershey Co, The 2.17 2.22 0.05
Mars Inc 1.83 1.85 0.02
Campbell Soup Co 1.73 1.76 0.03
Sara Lee Corp 1.07 1.06 -0.01
Hormel Foods Corp 0.83 0.82 -0.01
Heinz Co 0.75 0.77 0.02
Wrigley Jr Co, william 0.76 0.75 -0.01
Danone, Groupe 0.58 0.68 0.1
Cadbury Schweppes Plc 0,64 0.68 0.04

A& @ Ibid.

4) FEO| ZXAE AE HRE

o Mol ZAAE 7|9 A EH 2006 7| Nestle SA7} 3.71%E A A& 191E o
908 20059 thH] 2006 AL -0.09% 7FAEIS. 29 Unilever GroupE 20064
AR RS 3.19%0]4L, 2005 thH] 2006 0.51% APSHEF-E0] st

o o He AL A 3H—4 719E°] 20054 oiH] 2000 A Hfgol AAshl Qs
Nestle SA7} -0.09% AR 7445kl )19, Unilever Group -0.51%, Danone, Group
0]

[e]
L 0.01% ZrAadhal m‘%.

<H 5-17> MRE NBERZ(2006H): LHME P&
(91 = %)
Company 2005 2006 Change
Nestle SA 3.8 3.71 -0.09
Unilever Group 3.7 3.19 -0.51
Danone, Group 2,21 2.2 -0.01
Kraft Foods Inc 1.29 1.36 0.07
Cadbury Schweppes Plc 1.31 1.31 0
Mars Inc 1.23 1.23 0
Lactalis, Groupe 0.89 1.22 0.33
Ferrero Group 1,19 1.21 0,02
Aria Foods Amba 0.97 0.99 0.02
PepsiCo Inc 0.84 0.87 0.03
Heinz Co, HJ+B97 0.86 0.75 -0.11
Orkla Group 0.54 0.54 0
kellogg Co 0.53 0.53 0
Sodiaal SA 0.51 0.49 -0.02
Wrigley Jr Co, william 0.42 0.43 0.01

A& @ Ibid.
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O

Tool ZAAE 7|AS A EE 20064 7]Z Nestle SA7} 2.62%2 A% A9-& 192 3}
I Sl 2005‘5 tiH] 20068 HH-E2 0.04% 57181, 29+ Danone, GroupZ 20061

S~

PgR5-8 1.580%0] 31, 200549 tH] 20061 -0.03% AAHF-&0] TS

~

1 A& 391?21 Unilever Groupt= 20061 7|5& AJ%F

=L
W o] 20061 A AG-E0] 0.00% Sestel, BE 47 A AE /1Y F 7 el A

Aol s,
<H 5-18> SR AMBHRE020064): 2HAE 22
(4] - %)
Company 2005 2006 Change
Nestle SA 2.58 2.62 0.04
Danone, Groupe 1.61 1.58 -0.03
Unilever Group 1.46 1.37 -0.09
Kraft Foods Inc 1.29 1.28 -0.01
Wrigley Jr Co, william 1.08 1.09 0.01
Mars Inc 0.8 0.82 0.02
Cadbury Schweppes Plc 0.65 0.62 -0.03
Orkla Group 0.52 0.61 0.09
PepsiCo Inc 0.51 0.59 0.08
Heinz Co, HJ 0.56 0.55 -0.01
Ferrero Group 0.48 0.48 0
Royal Numico NV 0.32 0.29 -0.03
Perfetti Van melle Group 0.19 0.25 0.06
Lactails,Group 0.19 0.23 0.04
Bonduelle Group SA 0.2 0.19 -0.01
AF& : Ibid,
o AeHi} 8o ZAAE HEO Nestle, Danone, Unilever, Kraft Foods7} 7P &8 A&
22 AT 9.
5) OotAlote] ZZAE AL-ERE
o ofAlo}o] EAAE 7L Al EH 2006 7]F Nestle SA7} 1.55% 2 Al A48 19= 35}
3L 912 20059 ojH] 2006 H-E2 0.12% =71519S. 29+ Lotte Group® 2006 ARk
64 1.52%0]3L, 2005 thH] 2006 AAE-S-E0] -0.020% THAEHAS.
o ofAJofe] EAAIE 7| A ARaS U A4 29] 39 BF Y9 AR 7)ol
2 APES AAIBRL 915, 20054 HH] 2000 F 7|9 AP AEo] stEeltle
4], Lotte Group-2 -0.02%, Nissin Food products Co+= -0.08% 3}3}%-2-
154 AA AEFAF 32N 4 12ZdE 48 444 A a7



<i# 5-19> OIIOIIEARE(20064): EHAIE &
(91 = %)

Company 2005 2006 Change
Nestle SA 1.43 1.55 0.12
Lotte Group 1.54 1.52 -0.02
Nissin Food products Co Ltd 1.16 1.08 -0.08
Kraft Foods Inc 0.55 0.55 0
Unilever Group 0.49 0.53 0.04
Meiji Seika Kaisha Ltd 0.54 0.52 -0.02
Danone, Groupe 0.48 0.5 0.02
Cadbury Schweppes Plc 0.33 0.35 0.02
Wrigley Jr Co, william 0.29 0.32 0.03
Perfetti Van melle Group 0.25 0.32 0.07
Calbee Foods Co Ltd 0.36 0.31 -0.05
PepsiCo Inc 0.27 0.29 0.02
General Mills Inc 0.23 0.23 0
Royal Numico NV 0.1 0.21 0.11
Mars Inc 0.17 0.19 0.02

A& Ibid,

19]

6) 2AMot{ote| ZHAE HRE

o QAlofore] AR 71U AU R 20061 715E Nestle SA7F 6.19%2 Al HR-&
£ 31l 312 20054 diB] 20069 &S 0.18% F71519-2. 29)% Campbell SoupE 2006
| APFERE 4.8%0]aL, 2005 thH] 20061 AER-E0] -0.05% 4SSl

<#H 5-20> QAIOHIOH AIZER2(20064): EHAE F&2
(& 2 %)
Company 2005 2006 Change
Nestle SA 0.01 6.19 0.18
Campbell Soup Co 4.85 4.8 -0.05
Cadbury Schweppes Plc 4.56 4.45 -0.11
Fonterra Co-operative Group 3.78 3.73 -0.05
Unilever Group 3.27 3.27 0
Mars Inc 2,57 2.59 0.02
Associated British Foods Plc (ABF) 2,57 2.54 -0.03
Heinz Co, HJ 2.59 2.42 -0.17
Kellogg Co 2 2 0
Kraft Foods Inc 1.91 1.93 0.02
PepsiCo Inc 1.61 1.71 0.1
Parmalat Group 1.58 1.61 0.03
McCain Food Ltd 1.17 1.2 0.03
Wrigley Jr Co, william 0.97 1.01 0.04
Sodiaal SA 0.8 0.8 0

A}& : Ibid,
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o 919] TR AA AEARS ARsel] % 71ES AT T A
A AEAGE Astel) Sia 712 oAl o AeA M, Age] 27l e
TS A, A Yo TR - 518, okl At e Sl 4l

Folehe 7ha AHlA Uehe O AR Ackn & 4 ghe. nebd A5, Afezo] A
2 ARk Fask 71zl Hn, FAlo] 1 Ak A4 HAAol S aelelofof 3
Lt S 2 xi2
1) 2084
o Al AEBLE $I3t 1ES AAF] A LA (actor analysis) & 0183

- WA Q01RAS o] @35kH, ofg] Ao W FEHE Folj W ARE W o] il
YA aclo @ Zoksto] Lield o 2K XJHOH gt olsfel 27F BAS golstA o 4 S
(0]%9, 2006).47)

o AA AE Al MESE 9l aEsjof k= Al T W vl WL
- Iy olget BE WE 1Es = gl7] iRl s FollA 3542 89S S

A AE A AR 201 Ak WS Fdet & ast 9.

4

30
o

- ERE o= REA AMEE Hge 5 Fole oldol

}\—]‘o’] JE4 =. o )
1995)48)
o RS AR 2okl leiA £/l Bl HAILAE7E] 15} sho] AlE Al
shaAl g o) A5 ARER B 719,

o wEbA LA WRlE ol8otol A AAIS] AF AE AF eaet weE oF 8jlEs

47) ©]&4(2006), W% SPSSE o83k dlole] B, =MEF A, M8 p.3379 EE g ol
48) ©]A3|(1995), “THEA % l%é;l NS B As7lEaAEe] fH5E AR A9, A dFs =F

iy A7A 1% pp.15~2
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o FAof AMEH AhEE 20079 7] AR
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and Statistics 2009”2} “Furopean Marketing Data and Statistics”?] X725 o|-83}

RO RNE AR W AFS] S SRR ERA] AR RO RS

ol-&%
- 5 AE ) wiE S stolwulY uuizl o] ulE WIS Euromonitor International o]
Al W7 “World Retail Data and Statistics 2008/2009"¢] Z=2E ©]83h
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